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Preface

The Workshop on e-Business (WeB) is a premier annual conference on e-business and
e-commerce. The purpose of WeB is to provide an open forum for researchers and
practitioners to discuss findings, novel ideas, success stories and lessons learned, to
map out major challenges, and to collectively chart future directions for e-business.
Since 2000, WeB has attracted valuable and novel research that covers both the
technical and managerial aspects of e-business. The 17th Annual Workshop on
e-Business (WeB 2018) was held in Santa Clara, California, USA, on December 12,
2018.

The theme of WeB 2018 was “The Ecosystem of e-Business: Technologies,
Stakeholders, and Connections.” The pace of technology-enabled business innovations
has been accelerating. The emerging technologies and new business models have not
only transformed traditional e-business firms and markets, but have also changed both
the roles of stakeholders and the connections in business networks. New technologies
such as data analytics and artificial intelligence have been applied to enhance the
efficiency and effectiveness of e-business transactions and to facilitate better
decision-making. Disruptive technologies such as blockchain have the potential to
overturn the way in which business is being conducted, whereas the sharing economy
is impacting global markets. All of these changes, in turn, will also shape the ecosystem
of e-business.

WeB 2018 provided an opportunity for scholars and practitioners to exchange ideas
and share findings on these topics. Original research articles addressing a broad
coverage of technical, managerial, economic, and strategic issues related to consumers,
businesses, industries, and governments were presented at the workshop. These articles
employed various IS research methods such as survey, analytical modeling,
experiments, computational models, and design science.

Among 41 papers presented at WeB 2018, 19 papers were selected to be published
in this volume of LNBIP. We would like to thank all the reviewers for their time and
effort and for completing their review assignments on time despite tight deadlines.
Many thanks to the authors for their contributions.
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Bin Zhu
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