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Abstract. Trends observed among bloggers worldwide suggest that self-
presentation is a main motivation to blog and a greater majority of bloggers do 
so with the aid of third party hosting services and tools. Thus, providing tools 
that are designed to meet the usability requirement of bloggers with respect  
to self-presentation may increase blogging satisfaction. Grounded on the theory 
of impression management, we propose that a blogger actively engages in 
impression management with content, functional and aesthetic blog design 
features. This can lead the blogger to obtain a perceived confirmation from the 
readers of his or her identity, i.e., perceived identity verification. Perceived 
identity verification may heighten blogging satisfaction since it helps the 
blogger to achieve the goal of self-presentation. Results obtained from an online 
survey, which was preceded by a focus group discussion, provide support for 
our conjecture. Theoretical and practical implications are also discussed. 

Keywords: Blog, blog design features, satisfaction, self-presentation, theory of 
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1   Introduction 

Blogging is a highly popular online activity. According to survey statistics from the 
State of the Blogosphere 2009 [1], the majority of bloggers on the Internet are casual 
bloggers who seek to express their life, and to share their expertise and experience. 
Beyond personal motivations, there is also a growing trend in using blog to make 
money and to exert political influence. These wide-ranging impacts are being wielded 
by the majority of bloggers using third party hosting services and tools [1]. It is 
therefore important to develop an in-depth understanding of how blog tools may be 
designed to meet the usability requirements of bloggers [2]. 

Since the majority of bloggers use their blog to express their life and personality in 
the form of online journal [3], i.e. self-presentation, it makes sense to provide design 
features that support this main motivation. To this extent, functional features to aid in 
blogging and the ability to customize the blog’s aesthetic elements are two key factors 
affecting bloggers’ choice of third party tools [1]. Moreover, most bloggers consider 
personal satisfaction as the key success measure of their blogs [1]. This research thus 
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examines how content, functional and aesthetic design features of blog, which aid the 
blogger in achieving self-presentation, may affect blogging satisfaction. 

The findings from this research can potentially help researchers and practitioners to 
design effective blogging tools. Besides blog hosting service providers such as 
Blogger, social networking sites such as Friendster that incorporate blogging as a 
pertinent feature may also benefit from this research. 

2   Theoretical Background 

Bloggers typically express their identity on their blogs in the form of personal 
information such as age and location, emoticons, language styles, occupations, and 
hobbies. Over a period of time, it is possible for a blogger to develop virtual identity [4]. 
One fundamental theoretical notion underpinning this process is that individuals 
proactively present their identity to others using props as explained by the theory of 
impression management. 

2.1   Theory of Impression Management 

The impressions that individuals leave on other people typically affect how they are 
perceived, evaluated and treated [5]. Consequently, individuals are inclined to control 
the impressions that others form of them, i.e., impression management. According to 
the theory of impression management, this process draws a metaphoric similarity with 
theatrical performance [6]. In a performance that takes place in a public setting, the 
actor prepares the required props and scenery in the back-stage before performing 
with the props and scenery on-stage. In a similar fashion, an individual makes a 
conspicuous effort to acquire knowledge, skill and props so that s/he can use them to 
project certain impression upon other people. 

2.2   Impression Management on the Web 

Researchers have found that personal home pages are being used by their authors to 
publish information on topics deemed important to them together with their social 
contexts [7]. To this extent, personal home page is an inclusive self-presentation tool 
that explicates the identity of its author [8]. Indeed, the author of a personal website 
makes a conspicuous effort to adorn his or her web pages with identity claims  
that present a coherent online identity [9]. The identity claims could include textual 
and non-textual contents reflecting the interests, preferences and values of the  
author, i.e., the props [6]. For instance, aesthetic elements (e.g., image, video and 
sound) and functional elements (e.g., hyperlink to website related to the author’s 
interest). 

2.3   Blog Design Features for Impression Management 

Within the context of blog, self-presentation may be applied by bloggers through the 
creation or usage of blog template and manipulation of the underlying Hypertext 
Markup Language (HTML) code [10]. Our present study, however, goes beyond the 
use of basic website elements such as image and hyperlink to examine how 



132 W.-K. Tan and H.-H. Teo 

sophisticated functional and aesthetic blog design features provided by third party 
service providers can be used for self-presentation. We shall term this as impression 
management with blog design features. Functional features such as blogger profile 
and blogroll are required for bloggers to share their life and experiences with readers. 
Aesthetic features such as blog header and background enhance the visual appeal of 
the blog and sustain readers’ interest. 

In addition, the most important characteristic of blog is the posting of journal 
entries in a reverse chronological order by the author. Most third party blog tools aim 
to automate this process in the simplest way possible [2]. For this reason, we consider 
the content feature as another important dimension of blog design. Content feature 
aids the blogger in posting both textual and non-textual materials that reflect his or 
her identity over and above what the functional features can accomplish. In gist, 
content, functional and aesthetic design features collectively make up the props 
required by the blogger to present his or her identity to the readers. Fig. 1 depicts 
sample screenshots of the three categories of blog design features currently available 
on third party blog service providers. 

 

Fig. 1. Screenshots of blog design features 

2.4   Presentational Expectancies 

Although the theory of impression management explains how bloggers could use the 
various blog design features as props to present their identities, there is a non-trivial 
caveat that needs to be taken into consideration. Researchers have noted that social 
anxiety could develop if an individual is motivated to make a desired impression to a 
target audience but is hesitant that s/he has the capability to do so [11]. That is, an 
individual’s self-presentation behavior can be affected by presentational outcome 
expectancy and presentational self-efficacy expectancy [11, 12]. The former refers to 
the belief that projecting certain impression will lead to the desired goal and the latter 
refers to the belief on one’s ability to present that impression. 
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3   Research Model and Hypotheses Development 

Drawing on the theory of impression management as the theoretical lens, we put forth 
our research model (see Fig. 2) to understand how the provision of various blog 
design features may fulfill the usability requirement of bloggers in term of impression 
management. 

 

Fig. 2. Research model 

3.1   Impression Management Process and Its Impacts 

In a technology-mediated setting, tools that facilitate rich social interaction can aid in 
achieving shared understanding among the communicating parties [13], which is 
helpful for identity communication. In particular, personal website has often been 
heralded as a new form of identity communication [14]. 

Prior research has suggested that it is possible for personal website to communicate 
nonverbal cues through the use of hyperlinks, emotions, animations and other 
technological conventions [15]. Collectively, these website elements form the props 
for individuals to present themselves to the public using the personal websites as the 
performing stage [6]. In a similar fashion, bloggers are known to present themselves 
through their blogs [10]. A blogger actively using the various content, functional and 
aesthetic design features can put across his or her desired impression in a consistent 
and focused manner to readers of their blog. This can give the blogger a perceived 
confirmation from the readers of his or her identity, i.e., perceived identity 
verification [16]. We thus hypothesize that: 

H1: Impression management with blog design features is positively related to 
perceived identity verification. 

In an online community, members whose identities are verified and recognized by 
others will feel that they are better understood and will be treated in the desired way 
[16]. Thus, communications among members should have lesser misunderstandings 
and conflicts. Furthermore, members will be inclined towards increasing their 
attraction to other community members and commitment to the online community 
[17]. In a real world setting, identity verification can lead to a satisfying interpersonal 
relationship because of the resulting shared understanding forged through the 
verification process [18]. 
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In sum, identity verification should lead to contentment with an individual access 
to community resources, i.e., satisfaction [16]. In our context, we define satisfaction 
as whether the blogger is contented with the blogging experience to express one’s life 
and to share one’s expertise and experience with the readers. Accordingly, we 
hypothesize that: 

H2: Perceived identity verification is positively related to satisfaction. 

We also propose a second direct causal pathway between impression management 
and perceived identity verification. In an online community, identity communication 
can often help members to connect to others who share similar interests, attitudes and 
experiences [19]. People with similar personality are more likely to communicate and 
build relationships [20]. Impression management aids the blogger to present their 
identity to the readers and thus attracts those who share similar identity. It thus aid 
bloggers to achieve their goals of expressing themselves and share their experiences 
and expertise with similar others. Indeed, it is possible for bloggers and their readers 
to form a community of similar interest [3]. 

Satisfaction may be viewed as a positive affective arousal on the part of the 
blogger towards his or her blogging experience [21]. It may be induced in the 
presence of an advancement factor that brings the blogger closer to the attainment of 
the self-presentation goal [22]. We posit that impression management with the aid of 
content, functional and aesthetic design features constitute this advancement factor. 
We thus hypothesize that: 

H3: Impression management with blog design features is positively related to 
satisfaction. 

3.2   Antecedents of the Impression Management Process 

Outcome and self-efficacy expectancies have been widely studied in the extant 
literature on individual’s use of information technology (e.g., [23]). Both computer 
outcome and self-efficacy expectancies are known to reduce computer-related anxiety 
and increase computer usage [23]. Within the online context, Internet self-efficacy 
expectancy has also been found to enhance individuals’ perception of the ease of use 
of Internet technology and consequently higher behavioral intention and actual usage 
behavior [24]. 

In this study, we adapt the original conceptualization of presentational outcome 
and self-efficacy expectancies [12, 25] to the context of the blogger using blog design 
features to manage one’s impression. Presumably, high degree of presentational 
expectancies should reduce a blogger’s anxiety towards the use of the various blog 
design features to manage his or her impression and consequently increase their 
propensity to do so [12]. Accordingly, we put forth our final two hypotheses: 

H4: Presentational outcome expectancy is positively related to impression 
management with blog design features. 

H5: Presentational self-efficacy expectancy is positively related to impression 
management with blog design features. 
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4   Research Methodology 

4.1   Research Design 

This study primarily adopted a quantitative survey design to empirically validate the 
research model depicted in Fig. 2. Specifically, an online survey technique was used 
for two reasons: 1) an online survey would have been more convenient for bloggers to 
participate; and 2) online survey allowed us to administer visual stimuli for the 
various blog design features to enhance the questionnaire. 

In addition, we conducted an initial focus group discussion with a group of 
experienced local bloggers to help us gather insights on two issues. First, we wanted to 
determine whether the majority of local bloggers do indeed blog to express their life, 
and share their expertise and experience, as reported by the State of the Blogosphere 
2009 [1]. Second, we wanted to determine the blog design features that the bloggers 
would most likely use for impression management. This was to aid us in preparing a 
representative set of features for the visual stimuli of the survey questionnaire. 

4.2   Focus Group 

The focus group was conducted with ten bloggers over two sessions of five bloggers 
each. They were recruited through an online invitation posted on the website of a 
popular online community for local bloggers. The proceedings of the discussion were 
audio recorded and transcribed subsequently. 

In the first part, the participants were asked to share their motivations for blogging 
and the types of contents posted on their blog. Consistent with the findings of the 
State of the Blogosphere 2009, six out of ten participants explicitly mentioned self-
presentation as well as experience and expertise sharing as the main motivation for 
blogging: “I use my blog as a diary that is opened to others, especially my friends and 
family…; I write just about anything that happened to me on my blog…” Three other 
participants indirectly hinted at self-presentation as their blogging motivation: “I 
mostly gossip about what happened in the office…; I give my takes on current affairs, 
well sometimes I grumbled about bread and butter issues…” 

In the second part, we explained to the participants the purpose of the focus group 
and also gave them an overview of content, functional and aesthetic blog design 
features. We then asked the participants to discuss how these features may be used for 
self-presentation. Most participants highlighted the content feature as the most useful 
and obvious one in expressing their identity: “I feel that the content of the blog is 
usually detailed enough to show my identity…” Aesthetic design features were also 
given the thumbs up: “I make extensive changes to my blog template to reflect my 
favorite color, hobby and idols…” Functional design features drew mixed responses. 
Most participants, however, pointed out that certain features were useful: “I placed 
many links to other blogs and websites associated with my idols… I guess that counts as 
some form of social affiliation…; the short blogger profile says everything about me…” 

Towards the end, the participants were asked to rank the various features in 
descending order of suitability for self-presentation. Various functional and aesthetic 
design features were identified from the extant literature (e.g., [26]) and given to the 
participants. Those features with a ranking score greater than the mean were used in 
the subsequent survey questionnaire as visual stimuli (see Table 1). 
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Table 1. Selected functional and aesthetic design features used in the online survey 

Functional Mean Std. Dev. Aesthetic Mean Std. Dev. 
Blogger Profile 18.0 3.300 Post Content 10.7 1.947 
Photo Albums 16.7 3.129 Blog Header 9.9 2.514 
Tagboard 14.9 5.971 Content Area 9.0 1.700 
Links to Non-blog Websites 14.8 2.860 Post Title 8.5 1.900 
Blogroll 14.6 3.627 Blog Background 7.4 2.989 
Badge 13.0 5.477 Primary Navigation 6.1 3.381 

4.3   Operationalization of Constructs 

The theoretical constructs shown in the research model (see Fig. 2) were measured 
with instrument scales either adapted from validated scales or self-developed based on 
established definitions from the extant literature. Except for satisfaction, which is a 
seven-point semantic differential scale, the remaining constructs used seven-point 
Likert scales. 

The scale measuring content impression was adapted from [27]. The scales for 
functional impression and aesthetic impression were self-developed based on the 
content impression scale. Presentational outcome expectancy and presentational self-
efficacy expectancy were measured using scales adapted from [12] and [29]. 
Satisfaction was measured with a scale adapted from [28]. For the scale measuring 
perceived identity verification, we followed Ma and Agarwal’s prescription [16]. 

4.4   Survey Design and Procedure 

The online survey was conducted over a one month period and participants were 
recruited via an open invitation posted on the same online community. All 
participants were checked to ensure that they had an existing personal blog that was 
actively maintained for at least the past 12 months leading up to the survey. 

The survey proceeded according to the following sequence. Participants first 
registered their particular and also undergone a simple validation of their blog. They 
then read the survey instructions before proceeding to read the description of each  
 

 

Fig. 3. Screenshots taken from actual survey website 
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category of blog design features and view the associated visual stimuli. The visual 
stimuli were spread over three web pages, one per category of features. For content, 
the participants were shown a sample screenshot of a blog post editor taken from 
Blogger together with the preview of the post. For the functional and aesthetic 
features, the participants were shown a skeleton layout of a blog with the various 
features marked up (see Fig. 3). 

Participants must view all features in each category before proceeding to the next 
category. The survey website ensured that they spent at least five minutes on each 
category to adequately understand the various features. The participants then 
proceeded to complete the main survey and a short demographic questionnaire. Most 
of the participants took less than 30 minutes to complete the entire survey. 

5   Results 

5.1   Descriptive Statistics 

There were altogether 261 participants who registered. After removing the invalid 
responses, the final useable sample size was 244. There were 113 male and 131 
female participants. The majority of the participants were aged from 21-30 (67.2%) 
and were locals (82.4%). On the average, the participants had 3.0 years of blogging 
experience (δ = 2.232) and 66.4% of them blog on a daily or weekly basis. 

5.2   Validity and Reliability of Instrument Scales 

The data were analyzed with partial least square (PLS) based structural equation 
modeling. The internal consistency, convergent validity and discriminant validity of 
the measurement model were assessed to be acceptable. The instrument scales were 
also deemed to be reliable after assessing their Cronbach Alpha scores. 

5.3   Hypotheses Testing 

We then proceeded to test the structural model with the bootstrapping procedure. The 
standardized path coefficient, standard error and statistical significance are shown in 
Table 2. The R2 for perceived identity verification is 0.203, satisfaction is 0.237, 
content impression is 0.381, functional impression is 0.227 and aesthetic impression 
is 0.233. 

Table 2. Summary of hypotheses testing results 

Hypothesis Path Std. Error Sig. Hypothesis Path Std. Error Sig. 
H1 CI → PIV 0.253 0.068 *** H4 POE → CI 0.257 0.070 *** 
 FI → PIV 0.067 0.077 n.s.  POE → FI 0.247 0.071 *** 
 AI → PIV 0.231 0.074 ***  POE → AI 0.230 0.081 ** 
H2 PIV → SAT 0.202 0.066 ** H5 PSEE → CI 0.436 0.074 *** 
H3 CI → SAT 0.243 0.068 ***  PSEE → FI 0.293 0.071 *** 
 FI → SAT 0.169 0.067 **  PSEE → AI 0.315 0.072 *** 
 AI → SAT 0.026 0.072 n.s. * p  < 0.05   ** p < 0.01   *** p < 0.001 
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6   Conclusion 

The results from the survey generally support our proposition that a blogger treats 
one’s blog as a performing stage to actively present one’s identity to a public 
audience of readers [6, 9]. This is accomplished with the aid of the various blog 
design features as props. Through this process of impression management, a blogger 
can indeed achieve the goal of expressing one’s life and sharing one’s expertise and 
experience. Consequently, the blogger derives personal satisfaction with the blogging 
process. 

The main theoretical contribution of this study is providing a plausible explanation 
as to why and how the majority of bloggers seek to express their life, and to share 
their expertise and experience. By adopting a process model, instead of a variance 
model, we provide a rich insight into the antecedent and consequential factors 
involved in the impression management process. This model may be adapted to 
explain why and how individuals use social computing technologies that have the 
capability to reflect one’s identity, e.g., social networking sites and virtual worlds. 

Practically, our research findings emphasize the importance for third party blog 
hosting service providers to make available a well-balanced basket of content, 
functional and aesthetic blog design features to their bloggers. This will help the 
majority of the bloggers in their impression management endeavor and thus leading to 
greater satisfaction. Presumably, this will improve the acquisition and retention of 
new and existing bloggers. 
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