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In this online published article, a format of few entries of

Tables 4 to 7 were corrected.

The Corrected tables were given below (Tables 4, 5, 6, 7):

Table 4 Feature importance (Gamma-VAE K = 14)

The original article can be found online at https://

doi.org/10.1007/s00521-022-07418-8.
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Table 5 Feature importance (Gauss-VAE K = 14)

Table 6 Cohort analysis summary

Table 7 Top 5 purchased store categories by cohorts
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