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Abstract
Communication technologies play an important role in maintaining the grandparent–grandchild (GP–GC) relationship. Based 
on Media Richness Theory, this study investigates the frequency of use (RQ1) and perceived quality (RQ2) of established 
media as well as the potential use of selected innovative media (RQ3) in GP-GC relationships with a particular focus on 
digital media. A cross-sectional online survey and vignette experiment were conducted in February 2021 among N = 286 
university students in Germany (mean age 23 years, 57% female) who reported on the direct and mediated communication 
with their grandparents. In addition to face-to-face interactions, non-digital and digital established media (such as telephone, 
texting, video conferencing) and innovative digital media, namely augmented reality (AR)-based and social robot-based 
communication technologies, were covered. Face-to-face and phone communication occurred most frequently in GP-GC 
relationships: 85% of participants reported them taking place at least a few times per year (RQ1). Non-digital established 
media were associated with higher perceived communication quality than digital established media (RQ2). Innovative 
digital media received less favorable quality evaluations than established media. Participants expressed doubts regarding 
the technology competence of their grandparents, but still met innovative media with high expectations regarding improved 
communication quality (RQ3). Richer media, such as video conferencing or AR, do not automatically lead to better perceived 
communication quality, while leaner media, such as letters or text messages, can provide rich communication experiences. 
More research is needed to fully understand and systematically improve the utility, usability, and joy of use of different digital 
communication technologies employed in GP–GC relationships.

Keywords  Grandparent–grandchild relationship · Older adults · Communication technologies · Digital media · Social 
robot · Augmented reality

1 � Introduction 

The world population is aging at a fast pace: It is expected 
that by 2050 one in six people in the world will be over the 
age of 65 [1]. As a result, grandchildren more and more 
often have the opportunity to develop long-lasting relation-
ships with their grandparents which comes with benefits for 
the wellbeing of both sides [2]. Regular and rich commu-
nication plays an important role in maintaining a positive 
grandparent–grandchild (GP–GC) relationship [3]. However, 
factors such as geographical distance, limited mobility, or 
pandemic-related contact restrictions decrease face-to-face 
communication frequency, eventually putting older adults at 
risk of social isolation and loneliness [4, 5]. Communication 
technologies can help to overcome these problems by ensur-
ing close contact over distance, fostering intergenerational 
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connections, and ultimately strengthening GP–GC relation-
ships [6–9].

Investigating mediated forms of contact between grand-
children and grandparents becomes especially relevant in the 
current age of the Internet. Previous research has repeatedly 
shown that older adults are less likely to use digital media 
and technological devices compared to younger genera-
tions [10]. However, since the beginning of the COVID-19 
pandemic, more and more older adults have started using 
the Internet to maintain social contacts [10]. Recent find-
ings show that 81% of senior citizens in Germany regularly 
go online [11], as opposed to only about 58% in the pre-
pandemic times [12]. Internet-based forms of communica-
tion, such as video conferencing, have become particularly 
widespread among the older generation [13]. At the same 
time, innovative technologies, particularly from the fields of 
augmented reality (AR) and social robotics, are also being 
increasingly developed and studied for the target group 
of senior citizens to support their communication needs 
[14–18].

Against this background, the current study investigates 
the frequency of use and perceived quality of established 
non-digital and digital media as well as the potential use and 
perceived quality of innovative digital media (AR-based and 
social robot-based technologies) in GP–GC relationships.

2 � Related work

2.1 � Grandparent–grandchild relationships

Relationships between grandparents and grandchildren can 
constitute life-long social bonds that are equally important 
for both grandparents and grandchildren [2]. For grandpar-
ents, a positive relationship with their grandchildren is a 
source of enjoyment and pride [19]. It brings a sense of 
belonging and helps reduce social isolation and loneliness 
which increase at older age due to decreasing health and 
widowhood [4]. For the younger generation, having a mean-
ingful relationship with their grandparents shapes their atti-
tude toward older adults [20], has a positive effect on the 
ability to cope with life challenges [21, 22], and contributes 
to better self-esteem and mental health later in life [23].

GP–GC relationships tend to change in the course of 
life [24]. During adolescence and young adulthood, many 
grandchildren move away from their parents’ home and start 
spending more time away from family, thus, contacts with 
grandparents become less frequent and emotional closeness 
decreases [3, 25]. At the same time, during this transition 
the GP–GC relationship matures and becomes less depend-
ent on other family members: Young adults become more 
likely to initiate contact with their grandparents and enjoy 
the intergenerational relationship [22, 26].

2.2 � Communication in grandparent–grandchild 
relationships

Intergenerational communication, defined as communica-
tion between members of older and younger generations, 
can occur in different forms [27]. In GP–GC dyads, joint 
activities and face-to-face communication are essential 
to develop and maintain positive relationships [28, 29]. 
According to research from the USA, a typical face-to-face 
communication between young adult grandchildren and 
their grandparents lasts about 30 min and addresses topics 
such as family issues, grandchildren’s education, friends 
and leisure activities, as well as current world events [30]. 
Most grandchildren report being satisfied with the com-
munication topics addressed with their grandparents [29, 
30]. A survey among N = 104 grandparents showed that 
the older generation especially values joint activities with 
their grandchildren, with cooking, shopping and playing 
board and outdoor games being most gratifying for them 
[31]. Overall, joint leisure activities contribute to strength-
ening family ties and increase the quality of the GP–GC 
relationship [32].

Regarding communication frequency, research shows 
that face-to-face communication between grandparents and 
grandchildren typically occurs only about six times a year 
[33]. Communication frequency is higher if grandchil-
dren live in geographical proximity of their grandparents, 
however, as grandchildren get older and more independent 
from family bonds it declines [34–36]. The inability of 
parents to facilitate direct contact between grandparents 
and young adult grandchildren, as well as grandchildren’s 
enrolment in study programs or employment, also con-
tributes to the low frequency of face-to-face interactions 
between grandparents and young adult grandchildren [33, 
37].

2.3 � Technology‑mediated communication 
in grandparent–grandchild relationships

In addition to face-to-face communication, non-digital 
established media such as letters/postcards and landline 
phones are used in GP–GC relationships. They have the 
advantage of wide distribution and ease of use [3, 7, 38].

Digital established media are also increasingly adopted 
by the older generation and can therefore be used in 
GP–GC relationships. Older adults are using smartphones 
instead of landline phones more and more often, both for 
calling and texting [38]. They also use various forms of 
Internet-based communication such as email, social media 
platforms, and video conferencing [39, 40]. The success-
ful use of digital media helps generate new conversational 



381Universal Access in the Information Society (2024) 23:379–394	

1 3

topics, reinforces family bonds, and promotes positive 
interaction among family members from different genera-
tions [41]. However, it requires both purchasing appro-
priate technical equipment as well as acquiring specific 
technology skills, both factors can be barriers for older 
adults [42, 43]. Nevertheless, the desire to keep in touch 
with grandchildren and stay involved in their lives is one 
of the main motivators for grandparents to overcome these 
barriers and go online [44–46].

Last but not least, there is an increase in practice and 
research projects that introduce innovative media such as 
AR- and social robot-based systems for older adults [18, 
47]. These innovative media promise particularly rich com-
munication and can thus benefit the GP–GC relationships. 
However, these technologies are not yet on the consumer 
market, which is why there is limited data on their use and 
impact in the context of GP–GC relationships.

3 � The present study

The spectrum of established media is changing very rapidly, 
especially in the area of digital media [48]. Current data 
on the variety of non-digital and digital media used in the 
GP–GC relationship mostly come from the USA, while find-
ings from Germany are lacking. Hence, the present explora-
tory study focuses on media use in intergenerational commu-
nication in Germany. The first research question investigates 
the frequency of seven established communication forms 
(face-to-face, video conferencing, telephone, texting, social 
media, email, letter/postcard) in the GP–GC relationship 
from the perspective of young adult grandchildren:

RQ1: How widespread is the use of different non-digital 
and digital media in GP–GC relationships?

Not only the very occurrence of direct or mediated con-
tact is beneficial for GP–GC relationships, but also the 
perceived quality of communication. According to Media 
Richness Theory, media vary in their capability of efficient 
information transfer [49]. What determines the level of 
the respective medium’s richness is its ability to convey 
multiple communication cues, provide immediacy of feed-
back, language variety and personal focus [50]. Moreover, 
media differ in how much interpersonal closeness or social 
presence is experienced during mediated contact [51]. 
Media with a higher degree of social presence are usually 
being perceived as warm, personal, sensitive, sociable, 
and create an illusion of non-mediation [52]. Thereby, 
purely text-based and asynchronous communication (e.g., 
letters, emails) has the lowest media richness and social 
presence. Accordingly, communication that takes place 

synchronously and on an audio-visual level, such as video 
conferencing, conveys the highest media richness and 
social presence.

The question is, however, whether the theoretically pre-
dicted ranking of media is reflected in the subjectively 
experienced quality of communication between grandpar-
ents and grandchildren.

It should also be noted that the development of com-
puter-mediated communication brought challenges and 
criticism to the theoretical concepts of media richness 
and social presence. In particular, Social Information 
Processing Theory suggests that technically lean media 
(e.g., letters or emails) can also generate a high degree 
of social presence if they are used competently and with 
suitable, empathetic choice of words to create interper-
sonal closeness [53]. Conversely, technically rich media 
can convey less social presence and eventually lead to a 
lower perceived communication quality if there are operat-
ing problems during use [54]. For instance, periodic image 
freeze during a video call could result in frustration and 
fatigue of participants and therefore, lead to less satisfac-
tory communication experiences [55]. This brings up the 
subsequent research question:

RQ2: How is the quality of communication via differ-
ent non-digital and digital established media perceived 
in GP–GC relationships?

Innovative technologies can further improve the quality 
of communication in GP–GC relationships. Of particular 
interest are AR-based and social robot-based communication 
systems: Compared to existing digital media, they suggest 
a richer information exchange and a higher degree of social 
presence by conveying both audio and video cues, as well 
as the possibility to physically interact with the environment 
[57]. The perceived feeling of non-mediation is expected 
to foster social connectedness during the conversation and 
therefore, help maintain GP–GC relationships, while the 
possibility to interact with the environment allows for physi-
cal help and assistance which can be especially relevant for 
the older population.

While the landscape of innovative technology is wide, 
the focus of the present study on AR-based and social 
robot-based communication is motivated by their growing 
popularity in the context of use by and with older adults. 
Indeed, more and more AR-based and social robot-based 
systems have been recently developed for this age group, 
and multiple benefits for the physical and mental health of 
senior citizens are assumed and explored [14–18]. However, 
empirical proof of these benefits is often lacking. To address 
this gap, the present study investigates prospective AR-based 
and social robot-based communication, and their implica-
tions for GP–GC relationships:
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RQ3: How is the quality of communication via innova-
tive media, i.e., AR-based and social robot-based systems, 
perceived in GP–GC relationships?

4 � Methods

The study entailed a cross-sectional online survey part and 
a randomized online experiment part, both conducted with 
young adult grandchildren as participants. In the survey part, 
grandchildren reported on the status quo of the non-medi-
ated and mediated communication with their grandparents. 
In the experimental part, grandchildren evaluated vignettes 
of future communication scenarios with innovative technolo-
gies. The study is pre-registered: https://​osf.​io/​dbvc8. The 
instrument, data set, statistical analysis script, and supple-
mentary Tables S1-S6 are available at https://​osf.​io/​fnbsw/.

4.1 � Participants and procedure

Participants were recruited between January and February 
2021 on the campus of a small-town university in Germany 
(Technische Universität Ilmenau). Students were invited to 
participate in the study by their respective lecturers during 
study courses. Additionally, a link to the online survey with 
a short description of the study was distributed via university 
mailing lists. Participants were also encouraged to forward 
the survey link to their fellow students.

Participants needed to be students and have at least one 
living grandparent to be eligible for inclusion. A total of 289 
university students participated in the two-part online study 
(survey plus experiment). Three respondents had to be elimi-
nated due to implausible response patterns (e.g., extremely 
short completion time). This resulted in a final convenience 
sample of N = 286 students (18–30 years old, Mage = 22.86, 
SDage = 3.23, 57% female). Sociodemographic characteris-
tics of participants are presented in Table 1.

At the beginning of the online study, participants were 
asked to select one grandparent with whom they had the 
most recent contact and provide all following answers focus-
ing on this selected grandparent. This focus on one particular 
grandparent (as opposed to questions about grandparents in 
general) is necessary for valid measurement as grandchil-
dren have separate relationships with different grandparents. 
Selected grandparents were between 61 and 100 years old 
(Mage = 79.23, SDage = 6.70, 77% female) and, hence, fall in 
the category of older adults or senior citizens. Characteris-
tics of grandparents reported on by the study participants are 
summarized in Table 2.

The majority (71%) of participants reported having regu-
lar contact with selected grandparents at least a few times 
per month. However, since the beginning of the COVID-19 
pandemic, face-to-face contacts became less frequent, while 

the frequency of mediated contacts raised: 40% of partici-
pants reported having mediated contact with their selected 
grandparents (much) more often in comparison with pre-
pandemic times (see Table 3).

Overall, participants reported good relationships with 
their selected grandparents (M = 4.05, SD = 0.79; on a scale 
from 1 = lowest relationship quality to 5 = highest relation-
ship quality). In about half of the cases (46%), grandchildren 
and grandparents were equally likely to initiate communica-
tion. Otherwise, the initiative typically came from the grand-
children (29%), from their grandparents (14%) or from other 
family members (11%). Information about basic sociodemo-
graphic and relationship characteristics of grandchildren and 
grandparents reported in this section are necessary to con-
textualize the presented results on use and perceived quality 
of established and innovative communication technologies 
in GP–GC relationships.

4.2 � Instrument and measures

The online study used a carefully pretested instrument that 
was divided in three blocks of items and contained both 
closed and open-ended questions. In the first block, partici-
pants’ sociodemographic and GP–GC relationship charac-
teristics were collected. The second block focused on current 
communication frequency and perceived communication 
quality with established media in the GP–GC relationship. 
The third block was dedicated to the assessment of innova-
tive communication media and entailed an online vignette 

Table 1   Sociodemographic Characteristics of Grandchildren (= Study 
Participants)

N = 286. Percentage values are rounded
a –M (SD). Scale range: 1 (low competence)–5 (high competence)

Characteristics n %

Age
18–24 213 74
25–29 55 19
30 +  18 6
Gender
Male 115 40
Female 163 57
Diverse 5 2
Unknown 3 1
Number of living biological grandparents
1 64 22
2 93 33
3 88 31
4 41 14
General technology competence 3.41 (0.86)a

https://osf.io/dbvc8
https://osf.io/fnbsw/
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experiment addressing future AR- and social robot-based 
communication in the GP–GC relationship.

4.2.1 � Sociodemographic and relationship characteristics

Sociodemographic characteristics of the grandchildren 
(= study participants) included their age (18–30 + years old), 
gender (male/female/diverse/not specified) and number of 
living biological grandparents (1–4).

General technology competence of the grandchildren was 
measured using the Technology Acceptance subscale of the 
Technology Commitment scale [56]. The subscale con-
sisted of four statements related to technology use (e.g., “I 
am always interested in using the latest technical devices”) 
that were rated on a scale from 1 = completely disagree to 
5 = completely agree. Items were averaged to produce a total 
mean score, higher scores indicated higher levels of general 
technology competence. Cronbach's α of the subscale in the 
original study was 0.84, and the present study showed the 
same reliability which is considered strong [57].

Sociodemographic characteristics of the grandparents 
(= selected grandparents reported on by the participants) 
included their age (50–100 + years old), gender (male/
female/other), and lineage (patrilineage/matrilineage/other). 
Additionally, participants reported on the geographical 
distance between them and the selected grandparent. The 
seven response options to the question “How far away from 
your current residence does this grandparent live?” ranged 
from “shared household” to “outside of Germany” and were 
mostly measured in drive hours.

Overall contact frequency between grandchildren and 
grandparents was measured with a single item that asked 
“How often do you generally have contact with this grand-
parent (in any form)?” Seven response options ranged from 
1 = (almost) never to 7 = (almost) daily.

General technology competence of grandparents was 
assessed on the same scale as technology competence of 
grandchildren. However, each item included the additional 
answer option “don’t know” as some grandchildren might 
find it problematic to accurately assess their selected grand-
parent’s general technology competence. The reliability of 
the scale was strong, Cronbach’s α = 0.91 [57].

COVID-19 pandemic-related contact frequency changes 
in GP–GC relationships were measured by asking “How did 
the contact with your grandparent change during the Corona 
pandemic compared to the time before?” Changes in face-to-
face and mediated communication were measured separately 
on a scale from 1 = much less often to 5 = much more often.

Quality of the GP–GC relationship was measured with 
nine items associated with grandchildren’s emotional close-
ness to the selected grandparent (e.g., “I feel very close to 
this grandparent”), relationship satisfaction (e.g., “I am 
very satisfied with the relationship with this grandparent”), 

Table 2   Sociodemographic Characteristics of Grandparents 
(= Selected Grandparents Reported on by Study Participants)

N = 286. Percentage values are rounded
a –M (SD). Scale range: 1 (low competence)–5 (high competence)

Characteristics n %

Age
50–59 0 0
60–69 24 8
70–79 105 37
80–89 138 48
90 +  19 7
Gender
Male 65 23
Female 220 77
Other 1 0
Lineage
Patrilineage 118 41
Matrilineage 167 58
Other 1 0
Geographical distance from grandchild
Shared household 12 4
Same town/city in Germany 39 14
Another town/city in Germany, < 2 h drive 77 27
Another town/city in Germany, 2–4 h drive 73 26
Another town/city in Germany, 4–6 h drive 44 15
Another town/city in Germany, > 6 h drive 17 6
Outside of Germany 24 8
Overall contact frequency grandchild with grandparent
(Almost) never 2 1
Less than once a year 6 2
Once a year 4 1
A few times a year 73 26
A few times a month 145 51
A few times a week 43 15
(Almost) daily 13 5
General technology competence 2.09 (1.02)a

Table 3   COVID-19 Pandemic-Related Contact Frequency Changes 
in Grandparent–Grandchild Relationships

N = 286. Percentage values are rounded

Face-to-face contacts Mediated 
contacts

n % n %

Much less often 80 28 5 2
Less often 115 40 10 3
Unchanged 78 27 156 55
More often 4 1 95 33
Much more often 9 3 20 7
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mutual help (e.g., “I very often receive support and help 
from this grandparent”) and getting along (e.g., “I can talk 
with this grandparent very easily”). Each statement was 
answered on a rating scale from 1 = completely disagree to 
5 = completely agree. Items regarding relational closeness 
and relationship satisfaction were derived from similar stud-
ies conducted by Holladay and Seipke [3], and Harwood 
[7]. Items related to mutual help and getting along were 
adopted from Hartshorne and Manaster [58], and Cherlin 
and Furstenberg [59]. Items with negative polarity were 
reverse-coded. The resulting scale was represented by the 
average value of the selected items and ranged from 1 to 5 
with higher scores indicating better relational quality. The 
scale showed high reliability of Cronbach’s α = 0.92 [57].

Contact initiation in GP–GC relationships was measured 
with a single item that asked “When you have contact with 
this grandparent (in any form), who typically takes the initia-
tive?” Participants selected, whether the initiative for contact 
tends to come from them/from the grandparent/equally from 
both sides/from parents or other relatives.

4.2.2 � Current communication with established media

Questions regarding frequency and quality of GP–GC com-
munication with established non-digital and digital media 
were focused on seven forms of communication: (1) face-
to-face, (2) letters/postcards, (3) phone (both landline and 
mobile), (4) email, (5) texting (e.g., SMS, WhatsApp, Tel-
egram), (6) video conferencing (e.g., Zoom, Skype), and (7) 
social media platforms (e.g., Facebook, Instagram, Twitter).

Communication frequency was rated based on Harwood 
[7] on a scale from 1 = (almost) never to 7 = (almost) daily. 
Participants who reported never using a particular form of 
communication were automatically redirected to the next 
one. Others were asked to evaluate the selected medium 
regarding perceived communication quality.

Communication quality of each medium was assessed by 
separate single-item measures of social presence (“I feel 
very close to the grandparent during [this form of commu-
nication]”), communication satisfaction (“I am very satisfied 
with [this form of communication]”), and perceived specific 
technology competence of grandparent (“My grandparent 
manages [this form of communication] very well”). Each 
item was measured on a scale from 1 = completely disagree 
to 5 = completely agree, higher scores indicated higher com-
munication quality.

4.2.3 � Future communication with innovative media

The second part of the study contained a 2 (medium) × 2 
(situation) between-subject online vignette experiment. Par-
ticipants were randomly assigned to one of the four differ-
ent hypothetical scenarios described in written form (see 

Table 4). The two innovative media (independent variable 1) 
included in the experiment were AR-based and social robot-
based communication forms. The two situations included 
in the experiment (independent variable 2) were related to 
instrumental communication (the grandchild is helping the 
grandparent to set up a new vacuum cleaner) and socio-emo-
tional communication (the grandchild is browsing an old 
family photo album together with the grandparent). Com-
munication scenarios were developed during several discus-
sion rounds with experts in the fields of communication, 
AR, cognitive robotics, electronic media, and audiovisual 
technology. The hypothetical situations were meant to be 
innovative and still realistic and easily comprehensible. The 
final version of all four scenarios was pretested to ensure 
comprehensibility, and the wording of the descriptions was 
improved based on the feedback of pretest participants.

After getting familiar with the assigned scenario, partici-
pants were asked to evaluate it in terms of social presence 
(“I would feel very close to the grandparent during this form 
of communication”), communication satisfaction (“I would 
be very satisfied with this form of communication with the 
grandparent”) and perceived specific technology competence 
of their grandparent (“My grandparent would manage this 
form of communication very well”). Each item was rated on 
a scale from 1 = completely disagree to 5 = completely agree. 
Higher scores indicated higher degrees of communication 
quality. Additionally, two open-ended questions asked gener-
ally about the perceived advantages and disadvantages of the 
AR-based and social robot-based innovative media.

4.3 � Data analysis

Data were analyzed using descriptive and inferential sta-
tistics. All statistical analyses were performed in R version 
4.1.2. Significance level was set at 5%, and Bonferroni cor-
rection was applied for multiple testing.

First, means and standard deviations were calculated to 
assess the average frequency of use of each of the seven 
communication forms (RQ1). Although the frequency scale 
from 1 = (almost) never to 7 = (almost) daily technically is 
ordinal, in line with previous research from the field (e.g., 
[3, 7, 38]), it was treated as an interval scale, thus justifying 
the use of mean values as measures of central tendency [60]. 
Differences in average communication frequency of estab-
lished media were then compared using one-way repeated 
measures analysis of variance (ANOVA) with forms of 
communication as a within-subjects factor. Social media 
and email responses showed very low variability within 
the variables; therefore, the decision was made to exclude 
them from the inferential statistical analysis, as such extreme 
deviations from normality could affect the validity of the 
inferential statistic [61]. Remaining data did not show major 
deviations from normality, based on visual inspection of 
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quantile–quantile (Q–Q) plots. There were no extreme outli-
ers in the data. Mauchly’s test indicated that the assumption 
of sphericity of the data was violated (W = 0.67, p < 0.001, 

ε = 0.83); therefore, degrees of freedom were adjusted using 
Greenhouse–Geisser estimates of sphericity.

One-way multivariate repeated measures ANOVA 
(MANOVA) was performed to answer RQ2 with forms of 

Table 4   Design and Stimulus Material of the 2 (Medium) × 2 (Situation) Vignette Experiment

AR-based innovative medium Social robot-based innovative medium

Instrumental situation Imagine that your grandparent has just bought a new 
vacuum cleaner, but can't manage it and asks you for 
help. A personal visit is not possible at the moment. 
You have to resort to media communication.

As part of a project at Technische Universität Ilmenau, a 
new type of augmented reality-based communication 
system is available to you and your grandparent.

This augmented reality system enriches the real environ-
ment acoustically and visually with virtual objects and 
persons and projects them as holograms onto a free 
space in the room. With the help of AR glasses, you 
and your grandparent can see and hear each other as if 
you were actually at each other's homes. The technical 
system is set up in such a way that you are virtually 
transported to your grandparent's home from their 
point of view, while you experience your grandparent 
at home.

You can stand next to your virtual grandparent, take a 
close look at the vacuum cleaner, which is also virtual, 
and demonstrate the correct hand movements with your 
own hands. In this way, you can help your grandparent 
to start up the vacuum cleaner and insert the dust bin. 
For your grandparent, it is as if you were visiting and 
helping on the spot, embodied as a hologram.

Imagine that your grandparent has just bought 
a new vacuum cleaner, but can't manage it 
and asks you for help. A personal visit is not 
possible at the moment. You have to resort to 
media communication.

As part of a project at Technische Universität 
Ilmenau, a new type of robot-assisted com-
munication system is available to you and 
your grandparent.

This system consists of a mobile robot with a 
robot arm, a camera and a screen. The robot 
is located in your grandparent's home and can 
be controlled remotely by you during the con-
tact. Your grandparent can see and hear you 
through the robot's screen. By controlling the 
robot around the room, you can see and hear 
your grandparent and look around the room.

With the robot, you can stand next to your 
grandparent, look closely at the vacuum 
cleaner and point to the right places on the 
vacuum cleaner with the robot arm that you 
can control remotely. This way you can help 
your grandparent to start up the vacuum 
cleaner and insert the dust bin. For your 
grandparent, it is as if you, represented by the 
robot, are visiting and helping on the spot.

Socio-emotional situation Imagine that your grandparent has just found an old 
family photo album. They are very excited about it and 
want to look at it with you right away. A personal visit 
is currently not possible. You have to resort to media 
communication.

As part of a project at Technische Universität Ilmenau, a 
new type of augmented reality-based communication 
system is available to you and your grandparent.

This augmented reality system enriches the real environ-
ment acoustically and visually with virtual objects and 
persons and projects them as holograms onto a free 
space in the room. With the help of AR glasses, you 
and your grandparent can see and hear each other as if 
you were actually at each other's homes. The technical 
system is set up in such a way that you are virtually 
transported to your grandparent's home from their 
point of view, while you experience your grandparent 
at home.

You can sit next to your virtual grandparent on the sofa, 
look closely at the virtual photo album and point with 
your finger at objects or people in the photos that you 
are talking about with your grandparent. This way you 
can keep your grandparent company while looking at 
the photo album. For your grandparent, it is as if you 
are visiting them as a hologram and keeping them 
company.

Imagine that your grandparent has just found 
an old family photo album. They are very 
excited about it and want to look at it with 
you right away. A personal visit is currently 
not possible. You have to resort to media 
communication.

As part of a project at Technische Universität 
Ilmenau, a new type of robot-assisted com-
munication system is available to you and 
your grandparent.

This system consists of a mobile robot with a 
robot arm, a camera and a screen. The robot 
is located in your grandparent's home and can 
be controlled remotely by you during the con-
tact. Your grandparent can see and hear you 
through the robot's screen. By controlling the 
robot around the room, you can see and hear 
your grandparent and look around the room.

With the robot, you can stand next to your 
grandparent sitting on the sofa and use the 
robot arm, which you can control remotely, to 
point at objects or people in the photos that 
you are talking about with your grandparent. 
This allows you to keep your grandparent 
company while looking at the photo album. 
For your grandparent, it is as if you, repre-
sented by the robot, are visiting and keeping 
them company.
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communication as predictor variables and three communica-
tion quality measures (communication satisfaction, social 
presence and perceived specific technology competence of 
grandparent) as outcome variables. Due to the filtering of the 
questionnaire, social media and email communication forms 
received very low numbers of observations and therefore, 
were not included in further analyses. Six multivariate outli-
ers were identified using Mahalanobis distance as a criterion 
and were excluded. Multivariate normality was examined 
graphically by firstly checking Q–Q plots for each dependent 
variable separately, and then by examining the Q–Q plot of 
the standardized residuals. The assumption of multivariate 
normality was satisfied.

Two-way factorial MANOVA was conducted to com-
pare the differences in evaluations of virtual scenarios 
(RQ3). Two independent factor variables were medium 
(AR or social robot) and situation (vacuum cleaner or photo 
album). Communication quality measures (communication 
satisfaction, social presence and perceived specific technol-
ogy competence of grandparent) were dependent variables. 
Four multivariate outliers were identified using Mahalanobis 
distance as a criterion and were excluded. Multivariate nor-
mality was examined graphically by firstly checking Q–Q 
plots for each dependent variable separately, and then by 
examining the Q–Q plot of the standardized residuals. The 
assumption of multivariate normality was met. Homogene-
ity of covariance matrices was assessed visually by plotting 
the standardized residual versus fitted responses, and then 
by performing Levene’s test for homogeneity of variance for 
each dependent variable separately. All tests confirmed that 
data were homogeneous.

Responses to open-ended questions regarding perceived 
advantages and disadvantages of innovative media were 
analyzed qualitatively using an inductive Thematic Analy-
sis approach [62]. This approach was selected as it allows 

for a theoretically flexible data-driven analysis. Firstly, short 
codes related to each response were created. Then, the codes 
were examined for common themes. To ensure reliability, 
15% of all the responses were randomly selected and coded 
by two independent coders according to identified themes. 
All themes showed inter-coder agreements of 93% and 
above. Cohen’s kappa coefficients varied between 0.76 and 1 
which indicates substantial to almost-perfect agreement [63].

Ultimately, all responses were coded into themes. In cases 
where a response mentioned multiple advantages or disad-
vantages, multiple themes were coded. Answers that did not 
mention any advantages or disadvantages or those that were 
unclear were excluded from the analysis. Additionally, fre-
quencies of all themes were calculated.

5 � Results

5.1 � Communication frequency with established 
media

RQ1 asked about communication frequency with estab-
lished media. Overall, face-to-face and phone conversa-
tions occurred most frequently in GP–GC relationships, 
with about 85% of participants engaging in them at least 
a few times per year. The least frequently used established 
media were social media and email—more than 90% of all 
surveyed grandchildren reported not using them at all to 
communicate with the selected grandparents.

Average frequencies of each communication form are 
presented in Table 5. One-way repeated measures ANOVA 
showed significant differences between the communication 
forms, F(3.31,944.67) = 210.11, p < 0.001, η2G = 0.34. Post 
hoc pairwise comparisons revealed that face-to-face and 

Table 5   Communication Frequency with Established Non-digital and Digital Media

Communication frequency was measured on a Likert scale ranging from 1 = (almost) never to 7 = (almost) daily. Means with different sub-
scripts within the same column are significantly different (p < .01 based on pairwise comparisons with Bonferroni correction for multiple test-
ing). Means without subscripts were excluded from inferential statistical analysis due to extreme low variability of observations

Communication form Total (N = 286)  < 2 h drive (n = 128)  > 2 h drive (n = 158)

M SD M SD M SD

Telephone 4.24a 1.29 4.34c 1.19 4.15a 1.36
Face-to-face 4.19a 1.17 4.76a 1.01 3.73b 1.08
Texting 2.77c 1.98 2.89d 2.03 2.67c 1.93
Video conferencing 1.98b 1.52 1.67b 1.34 2.22 cd 1.62
Letters/postcards 1.85b 1.05 1.79b 1.02 1.90d 1.07
Email 1.26 0.84 1.19 0.68 1.32 0.96
Social Media 1.13 0.68 1.13 0.71 1.12 0.66

F(3.31,944.67) = 210.11, p < .001, 
η2G = .34

F(3,380.84) = 156.24, p < .001, 
η2G = .47

F(3.28,515.03) = 81.38, p < .001, 
η2G = .26
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phone communication were both used significantly more 
often than texting, video conferencing and letters/postcards.

In order to validate the ranking, additional comparisons 
were made based on the geographical distance between 
grandchildren and grandparents. Results indicate that par-
ticipants who live less than a two-hour drive away from their 
grandparents engage in face-to-face communication signifi-
cantly more often than in communication over the phone. 
Those who live further away, engage in phone conversations 
significantly more often than in face-to-face communication.

General technology competence and gender of both 
grandparents and grandchildren did not show any consider-
able effect on the resulting frequency ranking (see supple-
mentary Tables S1 and S2 at https://​osf.​io/​fnbsw/).

5.2 � Communication quality with established media

RQ2 asked about communication quality related to estab-
lished media. Results show that face-to-face and phone com-
munication in the GP–GC relationship were associated with 
higher communication satisfaction and a higher degree of 
social presence compared to other communication forms 
(see Table 6).

A one-way repeated measures MANOVA confirmed sig-
nificant differences in the assessment of all three commu-
nication quality measures, F(12,1833) = 42.70, p < 0.001, 
η2 = 0.65. A series of one-way repeated measures ANOVAs 
on each of the three dependent variables was conducted as 
follow-up tests to the MANOVA. As seen in Table 6, all tests 
were significant, demonstrating large effect sizes [64]. Post 
hoc pairwise comparisons with Bonferroni correction for 
multiple testing were performed for each measure of com-
munication quality. Results revealed that respondents evalu-
ated face-to-face communication significantly better than the 

other mediated forms of communication in terms of all three 
communication quality measures.

To control for possible gender effects, additional analy-
ses were run separately for grandparents and grandchildren. 
Although grandfathers were ascribed slightly higher gen-
eral technology competence levels than grandmothers, it did 
not affect the overall quality ranking of the communication 
forms. No gender effects were observed between male and 
female grandchildren as well (see supplementary Tables S3 
and S4 at https://​osf.​io/​fnbsw/).

5.3 � Communication quality related to innovative 
media

5.3.1 � Results of quantitative analysis

RQ3 asked about communication quality related to inno-
vative media in a randomized online vignette experiment. 
Descriptive results for each scenario are summarized in 
Table 7. Again, separate analyses were run for grandpar-
ents and grandchildren to control for possible gender effects. 
Grandfathers were ascribed slightly higher technology com-
petence than grandmothers. However, these differences did 
not have an effect on the overall evaluations of scenarios. 
Gender of grandchildren also did not affect the results (see 
supplementary Tables S5 and S6 at https://​osf.​io/​fnbsw/).

Differences in participants’ communication quality 
assessments of the scenarios were examined using a 2 
(medium) × 2 (situation) factorial MANOVA. One signifi-
cant main effect for the factor medium (AR-based versus 
social robot-based) emerged, F(3,276) = 14.77, p < 0.001, 
η2 = 0.14. There was no significant effect for the factor situ-
ation (instrumental: vacuum cleaner versus socio-emotional: 

Table 6   Communication 
Quality Related to Established 
Non-digital and Digital Media

Communication quality was measured on a Likert scale ranging from 1 = low quality to 5 = high qual-
ity. Means with different subscripts within the same column are significantly different (p < .01 based on 
pairwise comparisons with Bonferroni correction for multiple testing). Means without subscripts were 
excluded from inferential statistical analysis due to low number of observations

Communication form n Communication satis-
faction

Social presence Perceived specific tech-
nology competence of 
grandparent

M SD M SD M SD

Face-to-face 271 4.07a 0.93 3.98a 0.94 4.36a 0.80
Telephone 262 3.75b 0.92 3.30b 0.96 4.12b 0.89
Letters/postcards 135 3.51c 1.09 2.75c 1.19 4.38a 0.94
Texting 138 3.40c 1.08 2.65c 1.00 3.56c 1.18
Video conferencing 97 3.36c 1.12 3.18b 1.03 3.05d 1.06
Email 28 3.21 1.23 2.18 1.02 3.79 1.10
Social Media 11 3.18 1.08 3.00 1.10 3.36 1.12

F(4,611) = 29.37, 
p < .001, ηp

2 = .16
F(4,611) = 97.62, 
p < .001, ηp

2 = .39
F(4,611) = 67.02, 

p < .001, ηp
2 = .30

https://osf.io/fnbsw/
https://osf.io/fnbsw/
https://osf.io/fnbsw/
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photo album), F(3,276) = 1.90, p = 0.13, η2 = 0.02, and no 
interaction effect, F(3,276) = 1.60, p = 0.19, η2 = 0.02.

A series of one-way ANOVAs was conducted for each of 
the communication quality measures as a follow-up to the 
significant results. All conducted tests were significant and 
showed that the AR scenarios were evaluated significantly 
better than the social robot scenarios in terms of communi-
cation satisfaction and social presence. However, the per-
ceived specific technology competence of grandparents was 
significantly higher for the robot-based as opposed to the 
AR-based scenarios (see Table 8).

5.3.2 � Results of qualitative analysis

5.3.2.1  Advantages  When evaluating the four different 
communication scenarios based on open-ended questions, 
participants mentioned seven main advantages of AR- and 
social robot-based innovative media in the GP–GC relation-
ship: (1) higher degree of social presence,  (2) improved 
communication quality, (3) possibility of physical interac-
tion, (4) convenience of use, (5) more frequent communi-
cation, (6) health protection, and (7) joy of use. All seven 
mentioned advantages, illustrative examples, and frequency 
of coding are summarized in Table 9, separately for AR- and 
social robot-based scenarios.

As illustrated in Table 9, participants who were assigned 
to AR scenarios named better social presence and overall 

communication quality as main advantages of this inno-
vative medium. In particular, participants mentioned that 
the AR headset could help them communicate with their 
grandparents more effectively than using established media 
(e.g., “This allows you to communicate better through body 
language, gestures or with facial expressions, for example, 
unlike a phone call”). Social robot-based scenarios were 
more frequently complimented for the possibility to physi-
cally interact with the environment (e.g., “You can point 
to something. This sometimes helps in communication, you 
don't always have to describe what you mean”).

Another advantage of communication scenarios involv-
ing a social robot was seen in the convenience of its use. 
Although quantitative results highlighted overall low per-
ceived specific technology competence of grandparents in 
dealing with a robot, about 8% of participants' statements 
mentioned the fact that the social robot could be controlled 
remotely by a grandchild which would spare grandparents 
the need to learn how to operate this new technology (e.g., 
“Since the robot can be controlled by me, my grandparents 
don't have to deal with the technology”).

5.3.2.2  Disadvantages  When evaluating the four different 
communication scenarios based on open-ended questions, 
participants mentioned six main disadvantages of AR- and 
social robot-based innovative media in the grandparent–
grandchild relationship: (1) difficulty to use, (2) high cost, 

Table 7   Communication 
Quality Related to Innovative 
Media

Communication quality was measured on a Likert scale ranging from 1 = low quality to 5 = high quality

Medium Situation n Communication 
satisfaction

Social presence Perceived 
specific 
technology 
competence of 
grandparent

M SD M SD M SD

AR Vacuum cleaner 74 3.15 1.17 3.11 1.23 1.95 1.06
Photo album 81 3.16 1.10 2.87 1.21 2.00 1.06

Social Robot Vacuum cleaner 62 2.95 1.18 3.21 1.10 2.52 1.08
Photo album 69 2.49 1.02 2.51 0.87 2.03 1.00

Total 286 2.95 1.14 2.94 1.14 2.10  1.07

Table 8   Communication 
Quality of Augmented Reality-
Based vs. Robot-Based Systems

Communication quality was measured on a Likert scale ranging from 1 = low quality to 5 = high quality. 
**p < .001, *p < .05

Communication quality measure AR (n = 153) Social Robot 
(n = 129)

F(1,278) η2G

M SD M SD

Communication satisfaction 3.18 1.11 2.71 1.11 11.77** .04
Social presence 3.17 1.16 2.67 1.04 13.67** .05
Perceived specific technology compe-

tence of grandparent
1.96 1.03 2.25 1.04 6.11* .02
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(3) artificial feeling, (4) negative health impact, (5) replace-
ment of personal contact, and (6) uselessness (see Table 10).

As illustrated in Table 10, perceived disadvantages did 
not differ a lot between the two innovative technologies: 
Both for AR- and social robot-based scenarios participants 
named difficulty to use and overall low acceptance as main 
issues. Some participants were doubtful that their grandpar-
ents would agree to try the device at all (e.g., “My grandma 
would most likely refuse to try it and (if she did) would have 
a very hard time with it. She has no experience with new 
technologies and no interest in them”). Moreover, some par-
ticipants (about 5% for the AR- and 11% for the social robot-
based scenarios) stated that such forms of communication 
would feel cold and artificial in comparison with face-to-face 
contacts (e.g., “It is not the same”).

In addition, many grandchildren focused on the practical 
side of having an AR- or social robot-based communication 
device at home. About 7% of the respondents' statements 
stressed the importance of considering additional expenses 
involved, both in terms of purchasing the device itself and 
operating costs (e.g., “In her apartment, [my grandmother] 
doesn't have Wi-Fi or a cell network. Everything would have 
to be set up, contracts signed and then she would have to 
pay extra costs”).

6 � Discussion

The aim of the study was to investigate the frequency (RQ1) 
and quality (RQ2) of GP–GC communication using differ-
ent non-digital and digital established media, as well as to 
explore the potential use of innovative media (RQ3) from 
the perspective of young adult grandchildren. An online sur-
vey and a randomized online experiment were conducted 
among a sample of university students in Germany. Grand-
children reported having very positive relationships with 
their selected grandparents and maintained regular contact 
with them at least a few times a month.

Face-to-face visits and phone calls were the most fre-
quently used forms of communication in GP–GC relation-
ships. Face-to-face communication was more frequent 
among participants who live within a two-hour drive dis-
tance from the selected grandparent, while phone calls were 
more common among those who live further away. Such 
findings are in line with earlier studies conducted in the USA 
[3, 7, 38]. However, they also show that the use of texting 
has largely increased in recent years, while the use of email 
has decreased. Although not based on representative data, 
these results contribute to previous studies that show that 
older adults are becoming more and more technologically 
competent and eager to use modern digital media to stay in 
touch with their grandchildren (e.g., [44]).

Regarding perceived communication quality, face-to-face 
and phone communication were evaluated best. As Media 
Richness Theory suggests, non-mediated contacts should 
have the highest quality of communication and the high-
est degree of social presence; therefore, the high ranking of 
face-to-face communication was expected. The high ranking 
of phone communication, on the other hand, is not explained 
by Media Richness Theory. Lack of visual cues during a tel-
ephone conversation should lead to a lower degree of social 
presence, which, in turn, is expected to lower the overall 
communication satisfaction. It is, however, important to 
keep in mind that the telephone is a popular and widely 
available medium that has been used by older adults for dec-
ades. Social Information Processing Theory suggests that 
certain limitations of a leaner medium can be overcome if its 
being used with confidence and in appropriate social situa-
tions [65]. The level of personal closeness between commu-
nication partners can also influence the richness of informa-
tion exchange. Therefore, grandparents’ previous experience 
with the medium combined with their positive relationship 
with grandchildren can foster satisfactory communication 
experiences with a lean media channel.

Technically richer forms of communication, such as video 
conferencing, received notably lower communication satis-
faction ratings. This result was unexpected in the context of 
Media Richness Theory because synchronous audio-visual 
communication is expected to provide rich communication 
experiences. However, regardless of the fairly high degree of 
social presence, participants reported quite low satisfaction 
with video conferencing. One possible explanation can be 
that grandparents’ lack of technology competence and expe-
rience with this medium makes communication via video 
conference apps too complicated and uncomfortable for 
them. The uneasy feeling does not allow for a smooth com-
munication flow, eventually lowering communication satis-
faction for both grandparents and grandchildren. Observed 
low perceived specific technology competence of grand-
parents supports this explanation, as do the assumptions of 
Social Information Processing Theory. The effectiveness and 
quality of mediated communication apparently rely on the 
user’s personal experience with a certain medium.

Innovative digital media, namely AR- and social robot-
based systems, were presented to participants in an online 
vignette experiment describing two different scenarios, in 
which each medium was used. Both, AR and social robots, 
allow communication partners to see and hear each other, 
interact nonverbally and interact with the environment 
together (e.g., to point on objects or move together within 
the room). According to Media Richness Theory, the affor-
dances of innovative media imply a high level of richness 
and social presence. However, all innovative media sce-
narios received lower social presence scores compared to 
established media. Similar to the communication quality 
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with established digital media (e.g., video conferencing), 
these lower evaluations were related to low perceived spe-
cific technology competence of grandparents. Participating 
grandchildren had strong reservations regarding their grand-
parents’ ability to operate innovative media. At the same 
time, they did not dismiss the benefits of AR- and social 
robot-based communication and named a lot of advantages, 
which allows for a positive prognosis for the future AR- and 
social robot-based communication in GP–GC relationships.

7 � Limitations and outlook

The study offers valuable insights into the current status of 
GP–GC relationship in Germany; however, it is not without 
limitations. Firstly, the convenience sampling procedure 
limits generalizability of the results. Moreover, university 
students as study participants could affect study results in 
the sense that they might be more familiar with modern tech-
nologies and have an overall more positive attitude toward 
them compared to younger adults with different educational 
or economic backgrounds. The results of this study should 
therefore be regarded with caution and the findings should 
be considered preliminary. A follow-up study with a rep-
resentative sample of younger adults is recommended to 
confirm the findings.

Furthermore, the online experiment was based on writ-
ten vignettes, which could have potentially led to misun-
derstandings that affect the evaluation of the hypothetical 
scenarios. While written vignettes are suitable and common 
for online experiments, future research should use video- or 
prototype-based demonstrations of the scenarios. An inves-
tigation of digital media use in GP–GC relationships from 
the perspective of grandparents will also provide interesting 
insights and fruitful topics for discussion.

8 � Conclusion 

Frequent and positive communication is an integral part of 
intergenerational relationships [3]. Established and innova-
tive communication media can support this communica-
tion in situations when personal visits become problem-
atic. Largely based on the assumptions of Media Richness 
Theory, the present study demonstrates its limitations in the 
context of GP–GC relationships. Despite technically rich 
information exchange, modern digital media, such as video 
conferencing, were not able to provide satisfactory commu-
nication experiences between grandparents and grandchil-
dren. At the same time, the telephone as a lean medium 
seemed to sufficiently fulfill communication needs of both 
parties. Based on the findings, it seems fruitful to integrate 
technology-focused and human-focused theories to predict 

successful and satisfactory media use in intergenerational 
communication. Most likely, meaningful and high-quality 
technology-mediated communication between grandparents 
and grandchildren will occur not only when a rich media 
channel is used, but also when the respective media channel 
is used with confidence. The observed perceived low tech-
nology competence of grandparents supports this notion, as 
it was the main factor that negatively affected satisfaction 
with modern digital forms of communication.

Moreover, participants’ concerns regarding AR-based and 
social robot-based communication being artificial, cold and 
eventually leading to the grandparent feeling lonelier than 
before should not be disregarded. The future development of 
innovative communication technologies for intergenerational 
use should therefore follow a human-centered design process 
that acknowledges the needs and fears of both grandparents 
and grandchildren. Particular attention should be paid to util-
ity, usability and joy of use of innovative technologies that 
are to be used by the older generation.

Author contributions  All authors contributed to the study concept and 
design. Material preparation, data collection and analysis were per-
formed by ND and VM. The first draft of the manuscript was written 
by VM and ND, and all authors commented on previous versions of 
the manuscript. All authors read and approved the final manuscript.

Funding  Open Access funding enabled and organized by Projekt 
DEAL. This work is a preliminary study for the CO-HUMANICS (Co-
Presence of Humans and Interactive Companions for Seniors) project. 
The CO-HUMANICS project is supported by the Carl-Zeiss-Stiftung 
within the framework of the "Durchbrüche 2020" program (https://​
www.​carl-​zeiss-​stift​ung.​de/​german/​progr​amme/​durch​bruec​he-​2020.​
html).

Data availability  The instrument, data set, statistical analysis script as 
well as supplementary tables S1-S6 are available in the OSF repository, 
https://​osf.​io/​fnbsw/.

Declarations 

Conflict of interest  On behalf of all authors, the corresponding author 
states that there is no conflict of interest.

Ethical approval  Participation was voluntary and anonymous. The 
study has been granted approval by the ethics committee of Technische 
Universität Ilmenau, Germany, on January 19, 2021.

Informed consent  Informed consent was obtained from all individual 
participants included in the study.

Open Access  This article is licensed under a Creative Commons Attri-
bution 4.0 International License, which permits use, sharing, adapta-
tion, distribution and reproduction in any medium or format, as long 
as you give appropriate credit to the original author(s) and the source, 
provide a link to the Creative Commons licence, and indicate if changes 
were made. The images or other third party material in this article are 
included in the article's Creative Commons licence, unless indicated 
otherwise in a credit line to the material. If material is not included in 
the article's Creative Commons licence and your intended use is not 

https://www.carl-zeiss-stiftung.de/german/programme/durchbrueche-2020.html
https://www.carl-zeiss-stiftung.de/german/programme/durchbrueche-2020.html
https://www.carl-zeiss-stiftung.de/german/programme/durchbrueche-2020.html
https://osf.io/fnbsw/


393Universal Access in the Information Society (2024) 23:379–394	

1 3

permitted by statutory regulation or exceeds the permitted use, you will 
need to obtain permission directly from the copyright holder. To view a 
copy of this licence, visit http://​creat​iveco​mmons.​org/​licen​ses/​by/4.​0/.

References

	 1.	 United Nations (2019) World population prospects 2019: high-
lights. https://​www.​un.​org/​en/​desa/​world-​popul​ation-​prosp​ects-​
2019-​highl​ights

	 2.	 Stelle, C., Fruhauf, C.A., Orel, N., et al.: Grandparenting in the 
21st century: issues of diversity in grandparent-grandchild rela-
tionships. J. Gerontol. Soc. Work 53, 682–701 (2010). https://​doi.​
org/​10.​1080/​01634​372.​2010.​516804

	 3.	 Holladay, S.J., Seipke, H.L.: Communication between grandpar-
ents and grandchildren in geographically separated relationships. 
Commun. Stud. 58, 281–297 (2007). https://​doi.​org/​10.​1080/​
10510​97070​15183​71

	 4.	 Leist, A.K.: Social media use of older adults: a mini-review. Ger-
ontology 59, 378–384 (2013). https://​doi.​org/​10.​1159/​00034​6818

	 5.	 Wu, B.: Social isolation and loneliness among older adults in 
the context of COVID-19: a global challenge. Glob. Health Res. 
Policy 5, 27 (2020). https://​doi.​org/​10.​1186/​s41256-​020-​00154-3

	 6.	 Burholt, V., Windle, G., Gott, M., et al.: Technology-mediated 
communication in familial relationships: moderated-mediation 
models of isolation and loneliness. Gerontologist 60, 1202–1212 
(2020). https://​doi.​org/​10.​1093/​geront/​gnaa0​40

	 7.	 Harwood, J.: Communication media use in the grandparent-grand-
child relationship. J. Commun. 50, 56–78 (2000). https://​doi.​org/​
10.​1111/j.​1460-​2466.​2000.​tb028​63.x

	 8.	 Zhang, F., Kaufman, D.: A review of intergenerational play for 
facilitating interactions and learning. Gerontechnology (2016). 
https://​doi.​org/​10.​4017/​gt.​2016.​14.3.​002.​00

	 9.	 Döring, N., Conde, M., Brandenburg, K., et al.: Can communica-
tion technologies reduce loneliness and social isolation in older 
people? A scoping review of reviews. Int. J. Environ. Res. Pub. 
Health (2022). https://​doi.​org/​10.​3390/​ijerp​h1918​11310

	10.	 Conroy, K.M., Krishnan, S., Mittelstaedt, S., et al.: Technological 
advancements to address elderly loneliness: practical considera-
tions and community resilience implications for COVID-19 pan-
demic. Work Older People 24, 257–264 (2020). https://​doi.​org/​
10.​1108/​WWOP-​07-​2020-​0036

	11.	 Medienpädagogischer Forschungsverbund Südwest (2021) SIM-
Studie 2021: Senior*innen, Information, Medien. Basisuntersu-
chung zum Medienumgang älterer Personen ab 60 Jahren. https://​
www.​mpfs.​de/​studi​en/​sim-​studie/​2021/. Accessed 23 Mar 2022

	12.	 König, R., Seifert, A., Doh, M.: Internet use among older Euro-
peans: an analysis based on SHARE data. Univ. Access Inf. Soc. 
17, 621–633 (2018). https://​doi.​org/​10.​1007/​s10209-​018-​0609-5

	13.	 Hajek, A., König, H.-H.: Social isolation and loneliness of older 
adults in times of the COVID-19 pandemic: can use of online 
social media sites and video chats assist in mitigating social isola-
tion and loneliness? Gerontology 67, 121–124 (2021). https://​doi.​
org/​10.​1159/​00051​2793

	14.	 Doering, N., Mikhailova, V., Brandenburg, K., et al.: Saying “Hi” 
to grandma in nine different ways: established and innovative 
communication media in the grandparent-grandchild relationship. 
TMS Proc. (2021). https://​doi.​org/​10.​1037/​tms00​00107

	15.	 Lee, L.N., Kim, M.J., Hwang, W.J.: Potential of augmented real-
ity and virtual reality technologies to promote wellbeing in older 
adults. Appl. Sci. (2019). https://​doi.​org/​10.​3390/​app91​73556

	16.	 Mostajeran, F., Steinicke, F., Ariza Nunez, O.J. et al.: Augmented 
reality for older adults: exploring acceptability of virtual coaches 

for home-based balance training in an aging population. Proceed-
ings of the 2020 CHI Conference on Human Factors in Computing 
Systems, pp. 1–12. (2020) https://​doi.​org/​10.​1145/​33138​31.​33765​
65

	17.	 Vieira, E.R., Civitella, F., Carreno, J., et al.: Using augmented 
reality with older adults in the community to select design fea-
tures for an age-friendly park: a pilot study. J. Aging Res. (2020). 
https://​doi.​org/​10.​1155/​2020/​83410​34

	18.	 Isabet, B., Pino, M., Lewis, M., et al.: Social telepresence robots: a 
narrative review of experiments involving older adults before and 
during the COVID-19 pandemic. Int. J. Environ. Res. Pub. Health 
(2021). https://​doi.​org/​10.​3390/​ijerp​h1807​3597

	19.	 Harwood, J., Lin, M.-C.: Affiliation, pride, exchange, and distance 
in grandparents’ accounts of relationships with their college-aged 
grandchildren. J. Commun. 50, 31–47 (2000). https://​doi.​org/​10.​
1111/j.​1460-​2466.​2000.​tb028​51.x

	20.	 Silverstein, M., Parrott, T.M.: Attitudes toward public support 
of the elderly. Res Aging 19, 108–132 (1997). https://​doi.​org/​10.​
1177/​01640​27597​191005

	21.	 Beam, M.R., Chen, C., Greenberger, E.: The nature of adoles-
cents’ relationships with their “very important” nonparental 
adults. Am. J. Commun. Psychol. 30, 305–325 (2002). https://​
doi.​org/​10.​1023/a:​10146​41213​440

	22.	 Duflos, M., Giraudeau, C., Ferrand, C.: What is emotional close-
ness between grandparents and their adolescent grandchildren? A 
systematic review. J. Fam. Stud. (2020). https://​doi.​org/​10.​1080/​
13229​400.​2020.​17527​71

	23.	 Ruiz, S.A., Silverstein, M.: Relationships with grandparents 
and the emotional well-being of late adolescent and young adult 
grandchildren. J. Soc. Issues 63, 793–808 (2007). https://​doi.​org/​
10.​1111/j.​1540-​4560.​2007.​00537.x

	24.	 Lindley, S.E., Harper, R., Sellen, A.: Desiring to be in touch in a 
changing communications landscape. CHI '09: Proceedings of the 
SIGCHI conference on human factors in computing systems, pp. 
1693–1702 (2009). https://​doi.​org/​10.​1145/​15187​01.​15189​62

	25.	 Hakoyama, M., MaloneBeach, E.E.: Predictors of grandparent–
grandchild closeness: an ecological perspective. J. Intergener. 
Relationsh. 11, 32–49 (2013). https://​doi.​org/​10.​1080/​15350​770.​
2013.​753834

	26.	 Kemp, C.L.: Dimensions of grandparent-adult grandchild relation-
ships: from family ties to intergenerational friendships. Can. J. 
Aging 24, 161–177 (2005). https://​doi.​org/​10.​1353/​cja.​2005.​0066

	27.	 Davis, H., Vetere, F., Francis, P., et al.: “I wish we could get 
together”: exploring intergenerational play across a distance via a 
‘Magic Box’. J. Intergener. Relationsh. 6, 191–210 (2008). https://​
doi.​org/​10.​1080/​15350​77080​19553​21

	28.	 Geurts, T., van Tilburg, T.G., Poortman, A.-R.: The grandparent-
grandchild relationship in childhood and adulthood: a matter of 
continuation? Pers. Relat. 19, 267–278 (2012). https://​doi.​org/​10.​
1111/j.​1475-​6811.​2011.​01354.x

	29.	 Mansson, D.H., Myers, S.A., Turner, L.H.: Relational mainte-
nance behaviors in the grandchild–grandparent relationship. Com-
mun. Res. Rep. 27, 68–79 (2010). https://​doi.​org/​10.​1080/​08824​
09090​35265​21

	30.	 Lin, M.-C., Harwood, J., Bonnesen, J.L.: Conversation topics and 
communication satisfaction in grandparent-grandchild relation-
ships. J. Lang. Soc. Psychol. 21, 302–323 (2002). https://​doi.​org/​
10.​1177/​02619​27X02​02100​3005

	31.	 Mansson, D.H.: The joy of grandparenting: a qualitative analysis 
of grandparents. J. Intergener. Relationsh. 14, 135–145 (2016). 
https://​doi.​org/​10.​1080/​15350​770.​2016.​11607​38

	32.	 Hebblethwaite, S.: Grandparents’ reflections on family leisure. 
J. Leisure Res. 48, 69–82 (2016). https://​doi.​org/​10.​18666/​
JLR-​2016-​V48-​I1-​6270

	33.	 Geurts, T., Poortman, A.-R., van Tilburg, T., et  al.: Contact 
between grandchildren and their grandparents in early adulthood. 

http://creativecommons.org/licenses/by/4.0/
https://www.un.org/en/desa/world-population-prospects-2019-highlights
https://www.un.org/en/desa/world-population-prospects-2019-highlights
https://doi.org/10.1080/01634372.2010.516804
https://doi.org/10.1080/01634372.2010.516804
https://doi.org/10.1080/10510970701518371
https://doi.org/10.1080/10510970701518371
https://doi.org/10.1159/000346818
https://doi.org/10.1186/s41256-020-00154-3
https://doi.org/10.1093/geront/gnaa040
https://doi.org/10.1111/j.1460-2466.2000.tb02863.x
https://doi.org/10.1111/j.1460-2466.2000.tb02863.x
https://doi.org/10.4017/gt.2016.14.3.002.00
https://doi.org/10.3390/ijerph191811310
https://doi.org/10.1108/WWOP-07-2020-0036
https://doi.org/10.1108/WWOP-07-2020-0036
https://www.mpfs.de/studien/sim-studie/2021/
https://www.mpfs.de/studien/sim-studie/2021/
https://doi.org/10.1007/s10209-018-0609-5
https://doi.org/10.1159/000512793
https://doi.org/10.1159/000512793
https://doi.org/10.1037/tms0000107
https://doi.org/10.3390/app9173556
https://doi.org/10.1145/3313831.3376565
https://doi.org/10.1145/3313831.3376565
https://doi.org/10.1155/2020/8341034
https://doi.org/10.3390/ijerph18073597
https://doi.org/10.1111/j.1460-2466.2000.tb02851.x
https://doi.org/10.1111/j.1460-2466.2000.tb02851.x
https://doi.org/10.1177/0164027597191005
https://doi.org/10.1177/0164027597191005
https://doi.org/10.1023/a:1014641213440
https://doi.org/10.1023/a:1014641213440
https://doi.org/10.1080/13229400.2020.1752771
https://doi.org/10.1080/13229400.2020.1752771
https://doi.org/10.1111/j.1540-4560.2007.00537.x
https://doi.org/10.1111/j.1540-4560.2007.00537.x
https://doi.org/10.1145/1518701.1518962
https://doi.org/10.1080/15350770.2013.753834
https://doi.org/10.1080/15350770.2013.753834
https://doi.org/10.1353/cja.2005.0066
https://doi.org/10.1080/15350770801955321
https://doi.org/10.1080/15350770801955321
https://doi.org/10.1111/j.1475-6811.2011.01354.x
https://doi.org/10.1111/j.1475-6811.2011.01354.x
https://doi.org/10.1080/08824090903526521
https://doi.org/10.1080/08824090903526521
https://doi.org/10.1177/0261927X02021003005
https://doi.org/10.1177/0261927X02021003005
https://doi.org/10.1080/15350770.2016.1160738
https://doi.org/10.18666/JLR-2016-V48-I1-6270
https://doi.org/10.18666/JLR-2016-V48-I1-6270


394	 Universal Access in the Information Society (2024) 23:379–394

1 3

J. Fam. Issues 30, 1698–1713 (2009). https://​doi.​org/​10.​1177/​
01925​13X09​336340

	34.	 Hurme, H., Westerback, S., Quadrello, T.: Traditional and new 
forms of contact between grandparents and grandchildren. J. Inter-
gener. Relationsh. 8, 264–280 (2010). https://​doi.​org/​10.​1080/​
15350​770.​2010.​498739

	35.	 Monserud, M.A.: Changes in grandchildren’s adult role statuses 
and their relationships with grandparents. J. Fam. Issues 32, 425–
451 (2011). https://​doi.​org/​10.​1177/​01925​13X10​384466

	36.	 Sciplino, C., Kinshott, M.: Adult grandchildren’s perspectives on 
the grandparent-grandchild relationship from childhood to adult-
hood. Educ. Gerontol. 45, 134–145 (2019). https://​doi.​org/​10.​
1080/​03601​277.​2019.​15843​54

	37.	 Wetzel, M., Hank, K.: Grandparents’ relationship to grandchil-
dren in the transition to adulthood. J. Fam. Issues 41, 1885–1904 
(2020). https://​doi.​org/​10.​1177/​01925​13X19​894355

	38.	 Bunz, U.: Revisited: communication media use in the grandpar-
ent/grandchild relationship. JoCI (2012). https://​doi.​org/​10.​15353/​
joci.​v8i1.​3052

	39.	 Hunsaker, A., Hargittai, E.: A review of Internet use among older 
adults. New Media Soc. 20, 3937–3954 (2018). https://​doi.​org/​10.​
1177/​14614​44818​787348

	40.	 Ivan, L., Hebblethwaite, S.: Grannies on the Net: grandmothers’ 
experiences of Facebook in family communication. Ro. Comm. 
PR 18, 11 (2016). https://​doi.​org/​10.​21018/​rjcpr.​2016.1.​199

	41.	 de LaHera, T., Loos, E., Simons, M., et al.: Benefits and factors 
influencing the design of intergenerational digital games: a sys-
tematic literature review. Societies 7, 18 (2017). https://​doi.​org/​
10.​3390/​soc70​30018

	42.	 Peek, S.T.M., Wouters, E.J.M., van Hoof, J., et al.: Factors influ-
encing acceptance of technology for aging in place: a systematic 
review. Int. J. Med. Inform. 83, 235–248 (2014). https://​doi.​org/​
10.​1016/j.​ijmed​inf.​2014.​01.​004

	43.	 Mariano, J., Marques, S., Ramos, M.R., et al.: Too old for technol-
ogy? Stereotype threat and technology use by older adults. Beha. 
Inform. Technol. (2021). https://​doi.​org/​10.​1080/​01449​29X.​2021.​
18825​77

	44.	 Ivan, L., Fernández-Ardèvol, M.: Older people and the use of ICTs 
to communicate with children and grandchildren. Trans. Soc. Rev. 
7, 41–55 (2017). https://​doi.​org/​10.​1080/​21931​674.​2016.​12778​61

	45.	 Nag, W., Ling, R., Jakobsen, M.H.: Keep out! Join in! Cross-
generation communication on the mobile internet in Norway. J. 
Child. Media 10, 411–425 (2016). https://​doi.​org/​10.​1080/​17482​
798.​2016.​12038​08

	46.	 Loos, E., La Hera de, T., Simons, M. et al.: Setting up and con-
ducting the co-design of an intergenerational digital game: a state-
of-the-art literature review. In: Zhou J & Salvendy G (eds.) HCII 
2019: Human Aspects of IT for the Aged Population. Design for 
the Elderly and Technology Acceptance. Springer, Cham, pp. 
56–69 (2019). https://​doi.​org/​10.​1007/​978-3-​030-​22012-9_5

	47.	 Baker, S., Kelly, R.M., Waycott, J., et al.: Interrogating social 
virtual reality as a communication medium for older adults. Proc. 
ACM Hum. –Comput. Interact. 3, 1–24 (2019). https://​doi.​org/​10.​
1145/​33592​51

	48.	 Nimrod, G.: Older audiences in the digital media environment. 
Inf. Commun. Soc. 20, 233–249 (2017). https://​doi.​org/​10.​1080/​
13691​18X.​2016.​11647​40

	49.	 Daft, R.L., Lengel, R.H.: Information richness: a new approach to 
managerial behavior and organization design. Res. Organ. Behav. 
6, 191–233 (1984)

	50.	 Daft, R.L., Lengel, R.H., Trevino, L.K.: Message equivocality, 
media melection, and manager performance: implications for 
information systems. MIS Q. 11, 355 (1987). https://​doi.​org/​10.​
2307/​248682

	51.	 Short, J., Williams, E., Christie, B.: The social psychology of 
telecommunications. John Wiley & Sons Ltd. (1976)

	52.	 Lombard, M., Ditton, T.: At the heart of it all: the concept of 
presence. J. Comput.-Mediat. Commun. (1997). https://​doi.​org/​
10.​1111/j.​1083

	53.	 Walther, J.B.: Interpersonal effects in computer-mediated interac-
tion. Commun. Res. 19, 52–90 (1992). https://​doi.​org/​10.​1177/​
00936​50920​19001​003

	54.	 Mickus, M.A., Luz, C.C.: Televisits: sustaining long distance fam-
ily relationships among institutionalized elders through technol-
ogy. Aging Ment. Health 6, 387–396 (2002). https://​doi.​org/​10.​
1080/​13607​86021​00000​7009

	55.	 Döring, N., de Moor, K., Fiedler, M., et al.: Videoconference 
fatigue: a conceptual analysis. Int. J. Environ. Res. Pub. Health 
(2022). https://​doi.​org/​10.​3390/​ijerp​h1904​2061

	56.	 Neyer, F.J., Felber, J., Gebhardt, C.: Kurzskala Technikbere-
itschaft (TB, technology commitment). Zusammenstellung sozi-
alwissenschaftlicher Items und Skalen (ZIS) (2016). https://​doi.​
org/​10.​6102/​zis244

	57.	 Taber, K.S.: The use of Cronbach’s alpha when developing 
and reporting research instruments in science education. Res. 
Sci. Educ. 48, 1273–1296 (2018). https://​doi.​org/​10.​1007/​
s11165-​016-​9602-2

	58.	 Hartshorne, T.S., Manaster, G.J.: The relationship with grandpar-
ents: contact, importance, role conception. Int. J. Aging Hum. Dev. 
15, 233–245 (1982). https://​doi.​org/​10.​2190/​8g9x-​rtfn-​f0cd-​3dbc

	59.	 Cherlin, A., Furstenberg, F.F.: Styles and strategies of grandpar-
enting. In: Bengtson, V.L., Robertson, J.F. (eds.) Grandparent-
hood, pp. 97–116. SAGE, New York (1985)

	60.	 Knapp, T.R.: Treating ordinal scales as interval scales: an attempt 
to resolve the controversy. Nurs. Res. 39, 121–123 (1990)

	61.	 Glass, G.V., Peckham, P.D., Sanders, J.R.: Consequences of fail-
ure to meet assumptions underlying the fixed effects analyses of 
variance and covariance. Rev. Educ. Res. 42, 237–288 (1972). 
https://​doi.​org/​10.​3102/​00346​54304​20032​37

	62.	 Braun, V., Clarke, V.: Using thematic analysis in psychology. 
Qual. Res. Psychol. 3, 77–101 (2006). https://​doi.​org/​10.​1191/​
14780​88706​qp063​oa

	63.	 Cohen, J.: A coefficient of agreement for nominal scales. Educ. 
Psychol. Measur. 20, 37–46 (1960). https://​doi.​org/​10.​1177/​00131​
64460​02000​104

	64.	 Cohen, J.: Eta-squared and partial eta-squared in fixed factor 
Anova designs. Educ. Psychol. Measur. 33, 107–112 (1973). 
https://​doi.​org/​10.​1177/​00131​64473​03300​111

	65.	 Walther, J.B., Parks, M.R.: Cues filtered out, cues filtered in: 
computer-mediated communication and relationships. In: Knapp, 
M.L., Daly, J.A. (eds.) Handbook of interpersonal communica-
tion, 3rd edn., pp. 529–563. Thousand Oaks, SAGE (2002)

Publisher's Note  Springer Nature remains neutral with regard to 
jurisdictional claims in published maps and institutional affiliations.

https://doi.org/10.1177/0192513X09336340
https://doi.org/10.1177/0192513X09336340
https://doi.org/10.1080/15350770.2010.498739
https://doi.org/10.1080/15350770.2010.498739
https://doi.org/10.1177/0192513X10384466
https://doi.org/10.1080/03601277.2019.1584354
https://doi.org/10.1080/03601277.2019.1584354
https://doi.org/10.1177/0192513X19894355
https://doi.org/10.15353/joci.v8i1.3052
https://doi.org/10.15353/joci.v8i1.3052
https://doi.org/10.1177/1461444818787348
https://doi.org/10.1177/1461444818787348
https://doi.org/10.21018/rjcpr.2016.1.199
https://doi.org/10.3390/soc7030018
https://doi.org/10.3390/soc7030018
https://doi.org/10.1016/j.ijmedinf.2014.01.004
https://doi.org/10.1016/j.ijmedinf.2014.01.004
https://doi.org/10.1080/0144929X.2021.1882577
https://doi.org/10.1080/0144929X.2021.1882577
https://doi.org/10.1080/21931674.2016.1277861
https://doi.org/10.1080/17482798.2016.1203808
https://doi.org/10.1080/17482798.2016.1203808
https://doi.org/10.1007/978-3-030-22012-9_5
https://doi.org/10.1145/3359251
https://doi.org/10.1145/3359251
https://doi.org/10.1080/1369118X.2016.1164740
https://doi.org/10.1080/1369118X.2016.1164740
https://doi.org/10.2307/248682
https://doi.org/10.2307/248682
https://doi.org/10.1111/j.1083
https://doi.org/10.1111/j.1083
https://doi.org/10.1177/009365092019001003
https://doi.org/10.1177/009365092019001003
https://doi.org/10.1080/1360786021000007009
https://doi.org/10.1080/1360786021000007009
https://doi.org/10.3390/ijerph19042061
https://doi.org/10.6102/zis244
https://doi.org/10.6102/zis244
https://doi.org/10.1007/s11165-016-9602-2
https://doi.org/10.1007/s11165-016-9602-2
https://doi.org/10.2190/8g9x-rtfn-f0cd-3dbc
https://doi.org/10.3102/00346543042003237
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1177/001316446002000104
https://doi.org/10.1177/001316446002000104
https://doi.org/10.1177/001316447303300111

	Digital media in intergenerational communication: Status quo and future scenarios for the grandparent–grandchild relationship
	Abstract
	1 Introduction 
	2 Related work
	2.1 Grandparent–grandchild relationships
	2.2 Communication in grandparent–grandchild relationships
	2.3 Technology-mediated communication in grandparent–grandchild relationships

	3 The present study
	4 Methods
	4.1 Participants and procedure
	4.2 Instrument and measures
	4.2.1 Sociodemographic and relationship characteristics
	4.2.2 Current communication with established media
	4.2.3 Future communication with innovative media

	4.3 Data analysis

	5 Results
	5.1 Communication frequency with established media
	5.2 Communication quality with established media
	5.3 Communication quality related to innovative media
	5.3.1 Results of quantitative analysis
	5.3.2 Results of qualitative analysis
	5.3.2.1 Advantages 
	5.3.2.2 Disadvantages 



	6 Discussion
	7 Limitations and outlook
	8 Conclusion 
	References




