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Correction to: �Information Technology & Tourism  
https​://doi.org/10.1007/s4055​8-019-00154​-1

Dear Readers,

In the originally published version of this article, one of the names of the co-authors 
was not fully reproduced.

It should read as follows:

The name of the co-author “Murilo Carrazedo” is completely “Murilo Carrazedo 
Marques da Costa Filho”.

We apologize for this mistake.

The original article has been corrected.

The original article can be found online at https​://doi.org/10.1007/s4055​8-019-00154​-1.
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