
Vol.:(0123456789)1 3

Journal of Banking and Financial Technology (2021) 5:87–88 
https://doi.org/10.1007/s42786-021-00029-2

CORRECTION

Correction to: A new metric of consensus for Likert‑type scale 
questionnaires: an application to consumer expectations

Oscar Claveria1 

Published online: 30 April 2021 
© Institute for Development and Research in Banking Technology 2021

Correction to:  Journal of Banking and Financial Technology  
https:// doi. org/ 10. 1007/ s42786- 021- 00026-5

Unfortunately, Fig. 2 has been published incorrect. Please 
find the corrected Fig. 2 below:

The typesetter apologizes for this mistake.
The original article was updated.

The original article can be found online at https:// doi. org/ 10. 1007/ 
s42786- 021- 00026-5.
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Fig. 2  Consensus metrics and distribution of survey responses by category
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