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In the July issue of IEEE Communications 
Magazine, Stan Moyer, ComSoc’s Chief 
Marketing Officer, outlined several differ-

ent marketing efforts that are taking place this 
year. These included social media audit and 
consolidation, brand identity toolkit, market-
ing collateral, marketing strategy, and website 
redesign. By far the most important and conse-
quently the most expensive endeavor was the 
website redesign. Having agreed to move for-
ward with these efforts, the lead for facilitating 
ComSoc’s marketing activities fell to Daphne 
Bartlett and the ComSoc Marketing staff.

Daphne Bartlett has been ComSoc’s 
Marketing Director since July 2016 and 
leads the development of marketing and communications 
strategies for the organization. Her previous experiences 
include marketing and brand management roles at The Col-
lege Board, The American Society of Mechanical Engineers 
(ASME), Beauté Prestige International, a Division of Shiseido 
Cosmetics, The Beanstalk Group, Produce for Better Health 
Foundation, and Exelon Corporation.

In terms of the website, ComSoc leadership and staff 
agreed that the current website, created in 2014, no longer 
serves our community. It does not help ComSoc meet its 
strategic objectives nor does it reflect our desired brand 
image. Additionally, the navigation and search is difficult for 

members and visitors to find what they want 
and need. Since a website redesign will have 
the largest impact on ComSoc, as a web-
site is typically the main window for viewing, 
finding, and purchasing ComSoc products 
and services, it is important to get it right. 

After an extensive RFP process, ComSoc 
engaged with an outside web design agen-
cy, Four Kitchens, to assist with the redesign 
and ensure the features of the site support 
our overall objectives:
• Advance communications technology 
for the betterment of humanity.
• Engage, connect, and support diverse 
communities.

• Clearly communicate ComSoc’s mission and offerings.
• Make the website easy to use regardless of skill level, 

preference, or device.
• Increase membership.

We conducted member interviews and surveys, as well 
as a series of intensive content, competitive, and technical 
audits. This work took about four months to complete, and 
it helped us to identify key technology and user experience 
issues, success criteria, and priorities for the new website. This 
comprehensive exercise was the foundation for a project plan 
that served as the roadmap for the rest of the redesign. 

Based on all of the information gleaned from the research 
and conversations with members, we will launch 
a new website with our member and non-mem-
ber audience in mind. We will improve the over-
all design and structure of our content, and have 
a more responsive interface with faster load 
times, no matter which device is being used. The 
optimized navigation structure will make it easi-
er to find the needed content. In addition, with 
seamless single-sign on, member-only ComSoc 
exclusive content will be accessible. There are 
additional small but impactful changes that will 
make for a much easier and user-friendly Com-
Soc web experience:

Better Page Structure and Visuals: A clear 
visual hierarchy will be established so that key 
actions and information can be found immedi-
ately — reducing page complexity and avoiding 
unnecessary text.  Long pages can work for a 
website, but they need to be able to be scanned 
by modern web readers. The new ComSoc web-
site will take advantage of visual elements that 
wrap content into easy-to-read portions, and 
in-page navigation will make it easier to stay ori-
ented on long pages.

Comprehensive Search: Using SOLR with key-
word search, the new website will deliver faster, 
more targeted search results.

Improved Messaging: We have a lot of con-
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tent, but the ComSoc story and member benefits should 
be clearer to visitors. We have improved key pages like the 
Homepage, Membership, and About pages, which will make 
it clear who we are and what we have to offer.

We want the new website to better articulate our mission and 
core values by having our key messages be more visible, includ-
ing adding high-priority content to the Homepage. The website 
will better promote the value of membership by identifying and 
highlighting which content is most useful for members.

Standardized Sub-navigation: Sub-navigation can help 
users stay oriented in a content-heavy site and manage lon-
ger pages. The new website will use sub-navigation consis-
tently to help users understand where they are, and where 
else they can go while providing in-page navigation to help 
navigate longer pages.

Related, Dynamic Content: The new ComSoc website 
should provide pathways for users to continue to explore 
and engage with site content. We will surface popular or key 

content, provide “tags” that will allow related content to be 
displayed, and position related content at key points on the 
pages to provoke interest and avoid dead ends.

Consistent Branding and Tone of Voice: The current 
ComSoc website has a lot of variance in its overall look and 
feel. The new site will be visually consistent from page to 
page. We will develop tone of voice and an editorial guide-
line for content contributors to ensure that content is written 
with ComSoc audiences in mind.

We are excited to share the new ComSoc website, set to 
launch at the end of this year. We hope that you will find the 
new site modern and fresh, and easier to use and navigate.  
We will provide more information about the new website as 
we get closer to launch.

If you have any questions, comments, or suggestions, 
please contact Daphne Bartlett, the Marketing Director, at 
daphne.bartlett@comsoc.org, or Stan Moyer, the Chief Mar-
keting Officer, at smoyer@comsoc.org.
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eduCation & training: Humanitarian engineering and Community engagement in eduCation

BaCkground

Humanitarian engineering is research and design that aims to directly improve the well-being of poor, marginalized, or under-served communities. A fundamental 
tenet of humanitarian engineering is the need to engage the community in need and seek their active participation in the development and assessment of appropriate 
solutions rather than simply provide technology and techniques. In recent years, several pioneering institutions have begun to incorporate Humanitarian Engineering 
and Community Engagement principles and concepts into their teaching and research agenda. In so doing, they are helping their students become more globally aware; 
more conversant with the intersection between economics, sociology, politics and engineering fundamentals; and more engaged with communities in need. This FT is 
intended to hasten the incorporation of Humanitarian Engineering and Community Engagement principles and concepts into communications engineering curricula by 
providing educators, researchers and standards professionals with an opportunity to share their experience, best practices and case studies.

suBmissions

Authors from industry, government and academia are invited to submit papers for this FT (Feature Topic) of IEEE Communications Magazine on Humanitarian Engi-
neering and Community Engagement in Education. The FT scope includes, but is not limited to, the following topics of interest:

• Case studies of the incorporation of Humanitarian Engineering and Community Engagement principles and concepts into communications engineering curricula.
• Best practices for incorporating Humanitarian Engineering and Community Engagement principles and concepts into communications engineering curricula.
• Case studies of the incorporation of Humanitarian Engineering and Community Engagement principles and concepts into professional training.
• Best practices for incorporating Humanitarian Engineering and Community Engagement principles and concepts into professional training.
• Development of tools for use in learning about Humanitarian Engineering and Community Engagement principles and concepts and their impact on design and development.
• Development of humanitarian communication technologies and their use in education.

Articles should be tutorial in nature, with the intended audience being all members of the communications technology community. They should be written in a tutorial 
style comprehensible to readers outside the specialty of the article. Mathematical equations should not be used (in justified cases up to three simple equations are 
allowed). Articles should not exceed 4500 words (from introduction through conclusions, excluding figures, tables and captions). Figures and tables should be limited 
to a combined total of six. The number of archival references is recommended not to exceed 15. In some rare cases, more mathematical equations, figures, and tables 
may be allowed, if well-justified. In general, however, mathematics should be avoided; instead, references to papers containing the relevant mathematics should be 
provided. Complete guidelines for preparation of the manuscripts are posted at http://www.comsoc.org/commag/paper-submission-guidelines. Please submit a PDF 
(preferred) or MS Word formatted paper via Manuscript Central (http://mc.manuscriptcentral.com/commag-ieee). Register or log in, and go to Author Center. Follow 
the instructions there. Select “May 2018/Humanitarian Engineering and Community Engagement in Education” as the Feature Topic category for your submission.

imPortant dates
• Manuscript Submission Deadline December 1, 2017
• Decision Notification: January 15, 2018
• Final Manuscript Due Date: February 15, 2018
• Publication Date: May 2018
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