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=7 As information technol-
ogy (IT) keeps bridging geographic
gaps and connecting people from
different cultures, the demand for IT
product localization has never been
more pressing.

Localization not only improves
the user experience, but also makes a
significant contribution to an organi-
zation’s global success by making IT
products more accessible and user-
friendly to multinational audiences.

This post explores what IT product
localization is, including how it works
and the several benefits it offers busi-
nesses that want to expand their pres-
ence in foreign markets.

What Is IT Product Localization?

IT product localization involves tai-
loring software, websites, and digital
content to suit the specific needs and
preferences of users in various regions
and cultures.
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It goes beyond mere translation.
It also entails a thorough adaptation
that considers language, cultural, and
technical factors to ensure the product
is not only usable but also appealing to
customers in the target market.

Key Benefits of IT

Product Localization

Localizing IT products has several es-
sential benefits for businesses that want
to grow internationally and serve di-
verse markets. These benefits include:

Improved market accessibility. Lo-
calization allows your IT products to
expand into new areas and connect
with customers who might not be
native speakers of the original prod-
uct’s language. Language barriers
are eliminated when your software,
apps, or tech solutions are made
available in the language of your tar-
get audience.

This increases sales and brand recog-
nition by not only expanding your mar-
ket reach but also making your products
more accessible to potential buyers.

Enhanced user experience. Cus-
tomizing the user experience to fit the
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interests and cultural norms of your
target audience is a crucial component
of localizing IT products. Adapting the
interface, content, and user interac-
tions can result in a more intuitive and
engaging user experience.

This adaptation indicates your dedi-
cation to knowing about and helping
your target audience, ultimately enhanc-
ing consumer loyalty and confidence.

Increased global market share. Ef-
fective IT product localization may
have a significant impact on your glob-
al market share. You may outperform
regional businesses and well-estab-
lished global competitors by adapting
your IT products to local markets.

Customers like your locally adapted
products, which gives you a competi-
tive advantage, expands your market
share, and eventually boosts your sales.

Customer satisfaction and loyalty.
Satisfied customers are more inclined
to stick with a business. Localizing
IT products shows you care about the
needs and preferences of your clients.
This builds customer loyalty and pro-
motes a favorable perception of your
business.
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Customers who are happy with your
products are more likely to not only
keep using them but also promote
them to others, thereby boosting or-
ganic growth.

Factors to Consider When
Localizing IT Products

There are several factors that you need
to consider before localizing IT prod-
ucts. These include:

Cultural nuances. Every region has
its traditions, customs, and even sense
of humor. To ensure your product ap-
peals to the local market, it should re-
spect and align with these factors.

This may entail adapting the graph-
ics, colors, symbols, and even the user
interface to make the user interface
more culturally appropriate.

Quality assurance. Technical issues,
such as broken code, unsuitable type-
faces, or problems with user interface
elements, usually occur during the lo-
calization process. Thorough quality
assurance testing is required to find
and fix these problems before the lo-
cally adapted product hits the market.

Regular testing and debugging are
essential to ensure the IT product oper-
ates accurately in the target region and
language.

Adaptation to local preferences. Be-
yond linguistic and cultural factors, it
is important to consider regional pref-
erences and user expectations. Region-
al differences can be significant in how
people use technology. For instance,
there may be differences in naviga-
tional patterns, payment options, and
design aesthetics.

User acceptance and satisfaction can
be significantly increased by being aware
of and embracing these preferences.

Internationalization and global-
ization. Internationalization involves
building your IT product in a way that
makes localization easy. This involves
using flexible coding techniques and
structuring content to be language-
neutral for easy market adaptation.

The goal of globalization, on the
other hand, is to develop products that
are scalable and flexible for a global
audience. The time and effort needed
for localization can be greatly reduced
with a solid internationalization and
globalization strategy.

Localization tools and technologies.
The use of the right localization tool
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Every region has its
traditions, customs,
and even sense of
humor. Your product
should respect and
align with these
factors.

and technology can improve the accu-
racy and efficiency of the localization
process. The localization workflow can
be made more efficient with the aid of
translation memory systems, content
management systems, and localization
management platforms such as Centus.

These solutions make it easier to
manage translations, ensure consis-
tency throughout the entire product,
and effectively track changes. A suc-
cessful localization strategy relies on
choosing the right tools and techno-
logical stack.

How to Implement an IT Product
Localization Strategy

You can ensure your IT product is suc-
cessful in international markets by
considering these steps:

Conduct market research. Conduct-
ing thorough market research is essen-
tial before starting the localization pro-
cess. This requires locating your target
markets and getting to know their
specific preferences, cultures, and lan-
guages.

You can efficiently adapt your prod-
uct to meet local needs by conducting
market research to gain essential in-
formation. You can use it to assess pos-
sible demand and competition in the
markets you have chosen.

Build your IT product localization
team. The foundation of successful IT
product adaptation is the creation of
a talented and diversified localization
team. Native speakers of the target lan-
guages, cultural experts, software de-
velopers, and quality assurance profes-
sionals should ideally be on your team.

Apart from maintaining the techni-
cal integrity of your IT product, a well-
rounded team can successfully man-

FEBRUARY 2024 | VOL.67 | NO.2

blog@cacm

age the technicalities of linguistic and
cultural differences.

Use relevant software and expertise.
Use modern localization techniques
and technologies to speed up the pro-
cess. Collaboration platforms, content
management systems, and translation
memory systems can all improve out-
put and consistency.

If you do not have an in-house ex-
pert, collaborate with localization spe-
cialists or agencies. Their expertise can
help you save time and steer clear of
typical errors.

Localize for each target market. Re-
member that when localizing IT prod-
ucts, a one-size-fits-all strategy rarely
succeeds. Adapt your products for each
market, considering not only linguistic
requirements, but also cultural prefer-
ences and regional laws.

This can involve translating the user
interface, supporting documents, and
marketing collateral for your product,
as well as adapting features and func-
tionality to meet regional demands.

Test the IT product localization re-
sults. An important phase in localizing
IT products is quality assurance. To en-
sure your product operates flawlessly
in each target market, thorough test-
ing is important. This covers usability
assessments as well as language and
functional testing.

You can use feedback from local us-
ers during beta testing to find and fix
any problems that may have gone un-
noticed during localization.

Conclusion

Customers around the world want a
flawless user experience in their own
language. Therefore, businesses that
localize their IT products find it easier
to win over new target markets.

Given the importance of localiza-
tion, your focus should be on how to
localize your IT product, not whether
you should.

To streamline your IT product lo-
calization process, conduct thorough
market research, attract local talent,
and use professional localization man-
agement platforms.

Alex Tray is a system administrator and cybersecurity
consultant with 10 years of experience. He is currently
self-employed as a cybersecurity consultant and as a
freelance writer.
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