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ABSTRACT

The proposed explorative study utilizes the partial least squares-structural equation modeling (PLS-
SEM) for the testing of the auxiliary relationship lies in the factors focusing on the respondent’s 
pioneering aim. This study examines student’s learning desire in entrepreneurship, the value addition on 
student, impact on the student career path from employment to ownership, the impact on society, and 
the state-of-the-art practices for training thereby getting the suitable aptitudes and related information. 
This assists the communities to change their focus from employment to entrepreneurship. Hence, 
creating enterprises encompassing personality enrichment and better insights through training will 
promote significant benefits to the growing society.
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INTRODUCTION

In today’s modern era, the features such as positive thoughts, skilled vision, learning capability, 
and studious interest (Ajzen, 1991) need to be addressed for successful entrepreneurship. To 
achieve the limitation of the vulnerability, the associated risks should be measurable, and the 
probability of the occurrence should be judicious (Ajzen, 2012). Despite the advances in the 
external components, an instructive foundation is one of the basic elements for innovative 
inspiration (Arunthari & Hasan, 2005; Autio et al., 2013). An innovative personality is created 
beginning at an exceptionally young age. Legitimate training can make students fit for thoroughly 
considering the crate and create new and imaginative thoughts, which can lead them to be 
businesspeople (Bandura, 1997). Understanding reality and enterprise instruction turns into a 
basic piece of educational modules, especially in business training in the university curriculum. 
Numerous management colleges and business colleges offer no less than one course in enterprise 
at the graduate level. Regardless, after the fruition of the scholarly projects, graduates very rarely 
prefer an enterprising profession (Chen et al., 1998). In that capacity, motivations to trust that 
the scholarly projects and how studies took on different subjects of business, neglect to build 
up the innovative personality.

Earlier studies enumerated numerous parameters of business enterprise advancement (Cialdini 
et al., 1990; Dickson et al., 2008). Many investigations stressed business enterprise training. In 
any case, to rouse the informed network in innovative exercises, there are still a few inquiries 
to be settled in structuring the academic curriculum. The current phase of innovative culture in 
graduate colleges empowers reconsidering the training practices and supporting materials used for 
instruction activities in the enterprises. Given the circumstances, any investigation concentrating 
on creating an enterprising personality through training will have significance for the improvement 
of pioneering society and additionally for the supportable financial advancement in India. Hence, 
this study is aimed at components affecting student goals toward getting into entrepreneurship. 
Previous studies focused on the advancement of academic performance, whereas this study gives 
importance to the IQ and emotions of students, EQ to succeed in a career by participating in 
learning for entrepreneurship.

LITERATURE REVIEW

Business improvement or innovative activity in the greater part of the cases is solicited. Or it is 
essentially the consequence of entrepreneurs’ aim or decision to seek after a pioneering vocation 
accordingly to recognized chances. The hypothetical base for this examination intensely depends 
on the hypothesis of arranged conduct proposed by the authors (Drennan et al., 2005). As indicated 
by Drost (2010), the more grounded the aim, the more probable the activity. Regardless, such a 
pioneering goal relies upon the general assessment of value and results of an innovative drive on 
specific chances. In assessment, calculative dangers and gains are essential, whereas enterprising 
training can assume an extremely crucial step (Farashah, 2013). Instruction expands the possibility 
of finding new chances and makes innovative activities more plausible (Ajzen, 1991). Innovative 
training gets ready people giving vital faculties and capabilities to set up claim business ventures. 
It urges individuals to acknowledge the torment of pioneering a vocation for accomplishment in 
everyday life. Bhandari (2021) mentioned enhancing student communication skills, and D’Alessio 
(2019) gave an explanation of critical thinking and leadership qualities that support entrepreneurship. 
Nevertheless, it does not deny the way the achievement and disappointment of business enterprises 
rely upon external components (Ajzen, 2012; Dickson et al., 2008). Christopoulos (2016) mentioned 
that higher education institutions should design a curriculum with a participatory learning approach 
to encourage entrepreneurship.
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Entrepreneurial Desire
Drennan et al. (2005) used the future goal as the exertion measure that was generated by the person. 
Usually, the persons are chosen based on their end goal and the ways to explore their well-behaved 
conduct. For Drennan et al., the aim is viewed as the most grounded indicator of an individual’s 
genuine conduct. Rather than focusing on the realization of the person’s well-being, it is of the utmost 
importance to the healthy practices they are following to achieve a goal through good conduct (Fayolle 
et al., 2006). This is because a person’s choice to play out given conduct is controlled by his goal to 
play out the concerning conduct. In this manner, specialists have been widely examining the factors 
intended to achieve the goals of carrying out the particular conduct along terrains (Cialdini, 1990; 
Garavan & O’Cinneide, 1994; George, 2004).

Studies have likewise been led to find what makes people initiate and begin new organizations 
(Gopi & Ramayah, 2007). This is because new businesses and new companies are not coincidental 
rather than these purported “innovative activities” are particularly deliberate (Gird & Bagraim, 
2008). Therefore, the inception of another business adventure is characterized as a purposive and 
deliberate vocation decision (Guerra & Patuelli, 2012). Kreuger et al. (Hair et al., 2012) mentioned 
that it is important to consider innovative expectations, since it encourages inquiries clarifying and 
demonstrating why businesspeople choose to begin their own business. He has additionally referred 
to that understanding goal, enables specialists and theoreticians to increase profound knowledge 
about the marvel being contemplated. Earlier examinations have uncovered that there is a sizeable 
agreement on the capacity of aim to anticipate pioneering conduct (Hair et al., 2014). The creators 
further referred to that any model dependent on enterprising aims can be viewed as the most fitting 
course for anticipating pioneering exercises. This is because the enterprise alludes to a state of mind 
that centers on circumstances over dangers whereby, an opportunity recognizable proof process is 
discernibly a deliberate procedure, and along these lines, they offer an approach to more readily 
clarify and additionally anticipate the antecedents to business new companies.

Orientation
Darwin (Hazzouri et al., 2014) conveyed that the part of disposition is a feeling that is obtained from 
a person’s physical connections. In later years, it has been explained that the thought process of the 
individual is based on psychological perspectives (Herbst et al., 2013). Also, the state of mind has 
always been a basic component in understanding the human goal as the component of mentality is a 
crucial hypothesis of Ajzen (Drennan et al., 2005), for example, TRA (the theory of reasoned action) 
and TPB (the theory of planned behavior) that center around understanding human conduct. In these 
speculations, state of mind is straightforwardly connected with a person’s expectations and provides 
support to their social goals (Jones et al., 2004). The above convictions thus are alluded to as intellectual 
and full of feeling parts of convictions. Also, analysts have elucidated that the positive and negative 
evaluation of planned conduct is extraordinarily affected by one’s state of mind (Hazzouri et al., 2014; 
Keat et al., 2011; Krueger et al., 2000). Writing gives testimony to a substantial number of studies 
that have shown how demeanors influence an individual’s aim, and the results of the examinations 
showed that state of mind has an important impact on human social aim (Krueger & Brazeal, 1994).

A decent number of specialists have discovered that demeanor was a critical indicator of 
enterprising expectation (Kuratko, 2005). An examination led by Hair et al. (2014) found that 
disposition has been a solid and highly impacting variable regarding foreseeing innovative goals. 
Krueger et al. (2000) tried the mentality expectations of understudies; the results demonstrated 
that state of mind had a noteworthy impact on the goal. These outcomes were similar in kind to an 
examination led in Malaysia, where it was similarly discovered that the understudy had an incredibly 
good enterprising mentality (Kwon & Vogt, 2010). Hazzouri et al. (Bandura, 1997) studied the goal 
to take an interest in pioneering exercises depending on their enterprising state of mind is identified. 
Similarly, it was detected that along with the final goal to improve an innovative state of mind good 
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examples and data obtained from their incident occurrences were required. Depending on the above 
dialog, the following speculation has been framed.

H1: Orientation is an important constructive outcome on businessperson expectations.

Societal Impact
Social weight can originate from various roads that include family, companions, and society. While 
considering human conduct, the standard of communication has been recognized as an essential 
component by many. This is the reason many people before making a choice will take into account 
when maximum people accept the concerned person’s choice (Mandan et al., 2013). Many of the 
standards take form according to the insights given by social media. Despite the stated objectives, 
when it comes to an individual who has a solid interior and locus of control, social standards could 
never control or guide their activities (Drost, 2010).

The career or position a person wishes for has been known to be decided based on the value it has 
among the public; this applies to the business enterprise, too (Marques et al., 2012). In most cases, 
social impact is a vital factor impacting choosing business as a profession. The most important social 
impacts of being an entrepreneur are family, companions, and good examples (Hair et al., 2012). 
On a positive note, the family has been found to have a favorable effect on a person’s enterprising 
goal (McCrea, 2010). Previous research works confirmed that the companion has an influence over 
picking a profession way of business enterprise (Mohamad et al., 2015). This thought process was 
demonstrated by the author (Murnieks et al., 2014) who recognized that understudies who trust their 
companions are viewed as the best source of counsel and investment. Mentors are well known to have 
an impact on innovative aims (Nanda & Sorensen, 2008).

An exploration done at B School discovered that mentors did not have an impact on getting 
to be businesspeople (Ndubisi & Sinti, 2006). Usually, students come across some negative social 
experiences when they stay within or outside of the university campus (Paul et al., 2010). These 
experiences make students how to adapt to society and what is the expectation. When students explore 
the world, the situations, and the problems, and when exposed to learning methods and challenges 
of entrepreneurship in the curriculum, they can face without fear, and contribute to societal needs. 
In comparison with abstract norms, which are powerless, social control is a more critical indicator 
of the innovative aim (Chen et al., 1998). A similar outcome was obtained by various analysts; for 
example, Krueger et al. (Hair et al., 2012) and Farashah (Murnieks et al., 2014) obtained a concurring 
outcome that there is no significant connection between abstract standards and pioneering goals. 
Based on the above exchange, the following hypothesis has been framed.

H2: Societal impact does not altogether affect business visionary aim.

Entrepreneurial Education
As mentioned by Marques et al. (Hair et al., 2014), in both the logical and scholarly network, the 
zone of business has become one of the most recent standards in the field of financial sciences. 
Traditionally, it has picked up much enthusiasm, in which the training on enterprising accomplishment 
has a profound impact and has transformed into a point of great exchange (Dickson et al., 2008). 
Farashah (Murnieks et al., 2014) implied that due to the radical increment in the number of enterprising 
projects alongside the enthusiasm of the legislature and colleges in pioneering programs, it has 
turned out that while thinking of innovative instruction it is vital to be more calculative in addition 
to hypothetical improvements. Drost (Pihie & Bagheri, 2011) also stated that it has become more 
important for schoolteachers to understand the replicable impact of business seminars on people who 
aim to take up enterprise as a career.
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As per Jones and English (Raffiee et al., 2014), enterprise training is the process of improving 
the pioneering ability of the person with the final goal of making them stronger and also should tend 
to make new and inventive plans He also included that pioneering training for the main focuses on 
achieving the ability required with the end goal to popularize another business opportunity. Hence 
pioneering training can be considered a strategy for providing individuals with innovative ideas and 
improving qualities and skills that would assist them in finding out openings that were dropped by 
others and developing the skill in which other people are lagging (Ndubisi & Sinti, 2006). Garavan and 
O’Cinneide (Sarif et al., 2012) have produced the most important objectives of pioneering training. 
According to them, the primary objective of pioneering training is to learn about the essential zone 
of business enterprises. The second objective is to get aptitudes for utilizing systems, breaking down 
circumstances encountered in business, and including activity designs. The final objective is to 
strengthen the drive to do new things, talents, and aptitudes.

Written works that specially concentrate on enterprise have recognized that a line of earlier 
examinations has been given with the end goal to research an association between innovative training 
and career decision. Observations by earlier inquiries demonstrated that there is an inter-connection 
between innovative instructions has a positive impact on students in becoming businesspeople (Sarif, 
Ismail, & Sarwar, 2013). Earlier investigations have obviously uncovered that innovative training 
involves a key job in developing enterprise soul among alumni whereby, it has been discovered that 
pioneering instruction is emphatically related to pioneering aim as alumni who studied enterprise 
uncovered high aim of turning into a business visionary by beginning their very own business (Kwon 
& Vogt, 2010).

Along these lines, the discoveries of the examination by Farashah (Murnieks et al., 2014) have 
additionally shown that enterprising training is a huge factor that influences understudies aim of 
turning into a businessperson as the completion of one enterprise course increases the likelihood of 
pioneering aim by 1.3 times. Comparative studies have been performed by different analysts (Pihie 
& Bagheri, 2011; Sarif, Sarwar, & Ismail, 2013; Segal et al., 2005) exhibited that there exists a 
positive connection between pioneering instructions and the student’s decision to take business as 
a career option.

H3: Entrepreneurial training has an important effect on innovative goals.

Self-Viability
As a genuine note, the general idea of self-viability was first brought up by Bandura (Shelton, 1990). 
As presented by the author, self-adequacy means the strong belief of an individual to perform assigned 
activities within the assigned frame. Shelton (Steenkamp & Jong, 2010) noted that self-viability 
signifies a strong belief about the capacity to accomplish goals while defeating everyday obstacles, 
looking forward to carrying out given conduct. Wilson et al. (Gird & Bagraim, 2008) said that an 
individual’s self-viability is like self-confidence about seeing one’s abilities and capacities to complete 
an assigned task effectively. The idea of self-adequacy is an impression of the individual’s deepest 
thought process with respect to whether one is capable of playing a vital part in the assigned activity, 
and additionally, these thought process helps one play a role responsibly in working toward success 
and with the end goal to get the desired results.

Previous studies demonstrated that the individual’s accomplishment of specific goals and his 
role in effectively completing an activity depends on feelings of self-adequacy. This is based on the 
discussed by Shelton (1990), in which people who maintain high self-adequacy toward a task are 
more likely to be slanted to seek after, and afterward, proceed with that assignment. Furthermore, 
Shelton noticed that the idea of self-adequacy is important to understand how the individuals react 
and behave to that particular event. A person with a low degree of self-adequacy is more likely to be 
doubtful and would require self-improvement.
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The part of self-viability has been seriously contemplated in the past it looks fundamentally 
into the clinical and additionally in the well-being and related fields (Urban, 2010). However, earlier 
writing has been evaluated and has recognized that self-adequacy has likewise been linked with 
administrative examinations specifically exploring special concentration on the business enterprise; 
especially new career decisions, the goal of becoming a businessperson, and additionally pioneering 
execution (Gird & Bagraim, 2008; Guerra & Patuelli, 2012; Urban, 2010).

Mostly, Innovative expectation stresses the person’s choice, and adding to that is dealing with 
those who run their own business (Kuratko, 2014). Hence an individual’s choice to become a pioneer 
is influenced by various components. Krueger and Brazeal (1994) conveyed that innovative self-
adequacy (ESE) is one of the crucial needs of a potential business visionary. Both from a hypothetical 
and experimental point of view, self-viability has collaborated with administrative and professional 
decisions, especially independent career decisions, such as business enterprise (Hair et al., 2012). 
According to Drost (Pihie & Bagheri, 2011), ESE gives the judgment about the quality of an individual 
pertaining to his ability to accomplish the assigned task effectively, undertakings, and exercises of a 
business visionary. A series of examinations identify a fair link between an individual’s expectation 
of turning into a pioneer with one’s self-adequacy by which they can conclude that the respondents 
with high self-adequacy are more motivated to start their novel business adventures (Murnieks et al., 
2014; Sarif, Sarwar, & Ismail, 2013). Based on the findings of the above discourse, the following 
hypothesis is given.

H4: Self-adequacy possessing criticalness impacts a businessperson’s aim.

METHODOLOGIES

The definitive goal, as well as the critical point of the propounded examination, focuses on 
understanding the variables that affect prospective graduates aiming to be business visionaries. 
Essential information was gathered through the development of an arrangement of an organized 
overview survey. The survey that was created with the point of getting essential information from 
the respondents includes five areas which thus comprised inquiries regarding the five factors that 
make up the system of the examination. A random sampling method was used to circulate the survey 
among the respondents. All final-year students of various disciplines at B School were at first allotted 
a number using random sample generator programming, and the questionnaire was distributed to 
the students. The hidden purpose behind picking this specific technique for examination is that it 
furnishes researchers with a route for gathering from a sizeable example rapidly in an economical 
way (Uygun & Kasimoglu, 2013).

With the end goal to survey the respondents’ perspectives on the theme being examined, the 
respondents were solicited to demonstrate their dimension by assenting to the distinctive elements that 
are probably going to affect their pioneering aims like state of mind, emotional standards, enterprising 
training, and self-adequacy on five points ordinal scale that included descriptors staring from firmly 
deviate, dissent, neither concur nor deviate, concur and emphatically concur. The questionnaire has 
been circulated and added up to 300 respondents. However, after the reviewing of the polls returned, 
it was discovered that due to insufficient polls only up to 294 could be utilized for this investigation. 
Consequently, it yields a success rate of 98%. Finally, partial least squares – structural equation 
modeling (PLS-SEM) was applied for carrying out the basic rapport among factors that impact the 
respondent’s innovative goal (Vaillant & Lafuente, 2007). New directions can be created by forming 
new ideas and innovation. This theoretical model of participatory learning, as shown in Figure 1, 
enhances the role of entrepreneur opportunities.



Journal of Cases on Information Technology
Volume 25 • Issue 1

7

RESULTS AND DISCUSSION

Starting this section with statistical investigations. Table 1 shows the points of interest. Most of the 
respondents are pursuing private colleges (61.2%), and the remaining 38.8% are seeking certificates 
in state-funded colleges. Most of the respondents are between the age group of 20–29 years (86.6%) 
trailed by 30–39 years (11.4%), and 40–49 years (1.7%). One individual was over 50 years of age. As 
far as sexual orientation, 228 respondents were male, while just 66 respondents were female. Since 
all of them are final-year students, they are all in the same age group.

Figure 1. Proposed architecture for research model

Table 1. Demographic analysis by branch

Management branch type Frequency %

Finance 114 38.76

HRM 180 61.24

Total 294 100

Table 2. Demographic analysis by gender

Gender Frequency %

Male 228 77.55

Female 66 22.45

Total 294 100
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Partial Least Squares: Structural Equation Modeling
For further testing, this investigation used PLS-SEM. In addition to this model, the factor loadings 
are exhibited underneath. From the structural model of the study (see Figure 1), we can see that 
disposition has the most grounded impact on enterprising expectation (0.435). In addition, the way 
coefficient between emotional standard and innovative expectation is 0.082, the way coefficient 
between enterprising training and the pioneering aim is 0.289 and the way coefficient between self-
viability and the pioneering goal is 0.301. Also, the four developments clarify 87.5% of the change 
of the endogenous inert build innovative expectation (R2 = 0.875).

Hypothesis Testing

H1: State of mind has a significantly constructive impact on business visionary aim.

Measurable centrality is tried by distinguishing the way coefficients. One can just affirm a way to 
be factually noteworthy when it accomplishes the base way estimation of 0.20 (Vaillant & Lafuente, 
2007). With this required model, it is very well may be seen that the connection between mentality 
and the pioneering aim is measurably large (0.435). This finding is additionally bolstered by previous 
investigations (Bandura, 1997; Keat et al., 2011; Krueger & Brazeal, 1994; Kuratko, 2005; Kwon & 
Vogt, 2010) in which the creators have exhibited that human disposition impacts social expectation. 

Figure 2. Structural model of the study
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In view of this, this examination reasons that a higher pioneering state of mind of understudies, at 
last, impacts them to partake in innovative exercises. Thus, H1 is confirmed.

H2: Emotional standards do not fundamentally impact a businessperson’s goal.

The connection between the abstract standard and the innovative aim is not large (0.082) where 
the way esteem is much lower than the base required estimation of 0.20. The outcomes concurred 
with analysts, for example, Farashah (Murnieks et al., 2014), Keat et al. (Ndubisi & Sinti, 2006), 
and Kuratko (Vissa, 2011) who additionally found no significant connection between emotional 
standard and innovative goal. Based on this, we can assume that emotional standard alludes to the 
social impact (Drennan et al., 2005) from various sources, such as family and companions, that 
control human activity. In Bangladesh, when it comes to the enterprise profession, social impact is 
exceptionally frail; where and what’s to come is obscure. This is likewise bolstered by Nanda and 
Sorensen (2008), who found no significant connection between emotional standards and pioneering 
goals. Thus, H2 is likewise confirmed.

H3: Entrepreneurial instruction has important effects on innovative expectations.

The connection between pioneering training and innovative expectation is likewise measurably 
critical (0.289). Over the previous decades, business training has become more popular (Dickson et 
al., 2008; Hair et al., 2014) as it inspires students to become businesspeople after graduation (Kwon 
& Vogt, 2010; Murnieks et al., 2014). Different investigations additionally found a solid link between 
pioneering instruction and the likelihood of becoming a businessperson (Bandura, 1997; Pihie & 
Bagheri, 2011; Sarif, Sarwar, & Ismail, 2013; Segal et al., 2005). Thus, H3 is likewise confirmed.

H4: Self-adequacy has positive essential impacts on a businessperson’s aim.

At long last, the connection between self-viability and pioneering expectation was additionally 
found as measurably critical (0.301). The enterprising goal makes one choose and deal with one’s 
own business (Vissa, 2011). Therefore, the idea of self-adequacy in making vocational decisions can 
be related to business enterprise (Hair et al., 2012) because it assigns the quality of an individual’s 
conviction that one’s ability to execute and carry out jobs effectively, and errands and exercises of a 
business visionary. Previous examinations have confirmed that the idea of self-viability is especially 
important with regard to comprehension of an individual’s aim to pursue business as a profession 
(Dickson, 2008; Guerra & Patuelli, 2012; Urban, 2010). Thus, H4 is additionally confirmed.

IMPLICATIONS

Educational institutions can play a key role in transforming student aspirations by encouraging them 
to change their career path from employment-seekers to employers, by providing various learning 
opportunities in entrepreneurship, risks, and self-belief. All business venture propositions need not 
be innovative and can be replication, adding value to student career paths and progression.

To strengthen business enterprise management, hindrance is basic. Simultaneously, a basic 
understanding of social settings is also crucial (Wilson et al., 2007). Situations that favor enterprise 
and private venture administration achievement are often discussed in various discussions. Monetary 
and non-monetary variables, including social, lawful, and money-related variables, are some of the 
obstructions to the advancement of business enterprise (Kuratko, 2014). Innovative socialization 
readies a person to be a businessperson molding the enterprising ability affected by family, instructive 
organizations, and individual experience (Dickson et al., 2008). Learning and development programs 
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for entrepreneurship, not only focus on business goals, but also on challenges, failures, mindfulness, 
emotional awareness, and social stigma.

It has also been brought up that the absence of sufficient job openings creates disappointments 
among alumni. An emotional discharge can help overcome this. These disappointments may lead 
to socially damaging practices like abuse of medications and wrongdoing. In such circumstances, 
creating enterprising activities and feeding up the pioneering brain of alumni by providing aptitudes 
and learning to distinguish openings, creating enterprising, pioneering thoughts, and providing viable 
opportunities and strategies for successful and creative business plans will help in taking care of the 
joblessness issue at present looking by B School alumni.

In addition, the development of an innovative personality will encourage the alumni to work 
independently and to find the extent of investigating and demonstrating inventiveness. Also, cultivating 
the habit of a positive approach, regardless of success or failure, can make one thrive emotionally in 
any situation. Innovative learning methods need to be incorporated to foster entrepreneurship skills 
among students, help students to be self-adequate to kick start their own entrepreneurial journey.

Pioneering training could be powerful in providing aptitudes and helping alumni look forward and 
apply their abilities (see Figure 3). The proposal is a plan for students to encourage in a certification 
program in entrepreneurship. Graduates may feel comfortable, arranged, and prepared to go out on 
a limb with genuine difficulties and dangers. The facts show that in addition to scholastic learning 
on business enterprise advancement, a favorable condition is also needed to prepare the students 
to go out on a limb of starting another endeavor. Still developing an attitude and abilities, learning 
regarding the matter and a little hands-on experience may help them with modification of their 
outlook from seeking employment to creating employment and working independently. Change in 

Figure 3. Entrepreneurship certification program proposal
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mentality very much needed for the hour for advancement in entrepreneurship as this will improve 
the interest in different societal advancements like creating occupations for other people, improving 
the businessperson’ individual pride and achieving an opportunity to create rapport with the public. 
The learning approaches, when adopted, will help grow student abilities, to innovate, understand the 
business impact on themselves and society at large, and contribute to constructive progress.

CONCLUSION

Taking everything into account, this investigation has likewise encountered a few restrictions. This 
investigation was done on a few students at the same college. Thus, in future examinations, different 
students from other institutions ought to be contemplated. Another future study should be based on an 
interdepartmental curriculum, training program in entrepreneurship, with the same university students 
opting for an open elective, which can bring like-minded students to collaborate and innovate. The 
limitations of this can be interdepartmental coordination, idea generation labs, and support for funding 
for the startup incubators on the campus. The current model was tested with structural equations 
and modeling techniques, the results showed that participatory learning engagement was the most 
proximal predictor of entrepreneur enrichment.
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